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The  only  publication  in  the  graphic  arts  field  that  fur¬ 
nishes  sworn  evidence  of  the  fact  that  copies  are  sent 
every  issue  into  every  graphic  arts  plant  in  the  country. 
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stickers — make 
sure  of  one 


the  gummed 
mnggjnpiflnplg  paper  you  seN 
iUiUlUUitiUUfiiU  ect  has  a  reput* 
ahle  following. 

For  splendid^results  on  the 
press,  noticeable  savings  in 
press  time  .  .  .  simplified  feed* 
ing  .  .  .  and  a  finished  job  to 
satisfy  your  most  critical  cus* 
tomer  .  .  .  you  need  not  look 
any  further  than  TROJAN 
GUMMED  PAPER.  Compare 
these  exclusive  TROJAN  fea¬ 
tures:  processed  to  lie  flat  and 
to  insure  uniform  quality — 
does  not  “block”  or  “cake” — 
a  printing  surface  for  every 
job  requirement — a  gumming 
for  practically  every  surface. 
Insist  on  TROJAN 
GUMMED  PAPER. 


To  secure 
maximum  re 


Select  Tro¬ 
jan  Gummed 


THE  GUMMED 
PRODUCTS  COMPANY 

Offices  TROY.  OHIO  Mills 

Manufacturers  for  Twenty  Years 


SALES  BRANCHES;  Chicago  —  Cincinnati  —  Cleveland  —  Los  Angeles  —  New  York  —  8t.  Louis. 


The  Gummed  Products  Company.  Troy.  Ohio. 

Send  me  "How  to  Select  Trojan  Gummed  Paper”  and  the  name  of  your 
nearest  distributor. 

Name .  Position . 

. . 

Address . 

City  and  State . . 

(Please  attach  to  your  business  stationery)  G.\M-12-34 
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Libel  and  L  lABILITY 


By  DAVID  GUSTAFSON 


An  American  citizen  may  not  say  what 
Zj\  he  pleases,  neither  may  an  Amer- 
JL  ican  printer  print  what  he  likes. 
If  John  Smith  utters  false  and  derogatory 
statements  about  another  man,  he  mav  be 
sued  for  slander;  our  court  records  testify 
to  the  reality  of  this  offense  against  the 
individual  and  society.  During  the  greater 
part  of  the  history  of  printing,  persons 
and  groups  in  authority  have  commonly 
held  the  printed  defamation  to  be  even 
more  damaging  than  the  spoken  slander. 
Printed  or  written  slander  is  more  perma¬ 
nent  in  form  and  can  be  circulated  more 
quickly  and  widely  than  spoken  defama¬ 
tions.  The  freedom  of  the  press,  for  which 
so  many  champions  of  liberty  have  fought 
so  valiantly  in  this  country 
since  Zenger’s  day  and  which 
is  explicitly  safeguarded  in  the 
first  amendment  to  the  Con¬ 
stitution  of  the  United  States, 
does  not  extend  to  printed 
matter  slanderous  in  character. 

Our  courts  have  repeatedly 
held  that  a  publication  that 
tends  to  damage  the  reputation 
of  a  person  and  thereby  injure 
his  person  or  his  business  is 
libelous  and  makes  the  indi¬ 
vidual  or  individuals  respon¬ 
sible  for  its  issuance  liable  to 
court  action  and  punishment.  Today  the 
good  name  of  not  only  the  individual,  but 
also  of  the  group  —  for  example,  the  busi¬ 
ness  firm  —  is  regarded  as  a  species  of 
property  and,  therefore,  is  protected  by  law. 
The  average  citizen  can  hardly  realize 
how  numerous  libel  suits  have  been  in  the 
United  States  and  what  a  mass  of  court 
decisions  relating  to  libel  are  piled  up  in 
the  legal  records  of  the  states.  Only  a 
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few  of  the  most  important  facts  regard 
ing  this  branch  of  the  law  can  be  men- 
tioned  in  this  brief  article. 

Printed  libelous  matter  is  most  gen- 
erally  found  in  newspaper  and  magaam 
articles  and  cartoons,  and  in  books  and 
pamphlets.  If  the  language  is  injurious 
on  the  face  of  it,  as  when  wor^  lih 
"crook”,  "criminal”,  and  the  like  art 
used,  judges  and  lawyers  refer  to  it  as 
libelous  per  se.  Many  libel  suits,  however 
have  been  based  upon  printed  insinua¬ 
tions  or  ironical  and  allegorical  sure- 
ments,  in  which  case  the  plaintiff  must 
prove  the  matter  to  be  really  libelous. 

A  great  many  of  the  libel  suits  surted 
in  the  United  States  have  originated  in 
printed  items  charging  indi¬ 
viduals  with  theft,  dishonesty, 
graft,  cruelty,  unchastity,  il¬ 
legitimacy,  drunkenness,  insan¬ 
ity,  mental  weakness,  insolv¬ 
ency,  incompetence,  and  the 
like.  Language  that  may  a- 
pose  an  individual  to  contempt 
and  ridicule  in  such  a  way  that 
his  reputation  as  a  business 
man  or  member  of  a  profession 
is  thereby  impaired  is  particu¬ 
larly  actionable. 

Nevertheless,  charges  that 
normally  might  be  considered 
libelous  are  held  to  be  privileged  or  justi¬ 
fiable  under  certain  circumstances.  True 
and  fair  reports  of  governmental  actions, 
legislative  debates,  and  judicial  prtxeed- 
ings  may  often  be  published  in  the  inter¬ 
est  of  the  common  good.  Much  latitude 
is  allowed  to  the  literary  and  art  critic;  he 
may  comment  freely  on  the  quality  of  the 
production  under  discussion,  but  he  mufl 
not  make  gross  misstatements  or  attack 
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FOR  EVERY  PURPOSE 


Dayco,  the  pioneer  sleeve -type  rollers, 
are  now  available  in  a  wide  range  of 
softness  that  makes  them  suitable  for 
every  type  of  printing.  Each  roller 
developed  for  its  specific  use  is  the 
result  of  long  periods  of  field  and 
laboratory  testing.  The  range  of  soft¬ 
ness  extends  from  a  base  softness 
equivalent  to  composition  rollers  to 
the  hardest  degree  required  for  any 
kind  of  printing  service. 

Thousands  of  Dayco  Rollers  are 
now  in  daily  use  and,  regardless  of 
the  degree  of  softness— climatic  con¬ 
ditions— or  the  type  of  printing,  each 
Dayco  Roller  is  delivering  uniform 
service. 

The  illustration  on  this  page  shows 
samples  of  some  of  the  many  grades 
of  Dayco  Rollers  now  in  use  on  all 
types  of  presses,  such  as: 


•  T/iis  sample  kit  used  by  Dayco  Salesmen 
shows  a  number  of  the  most  widely  used 
Dayco  Rollers. 

There  is  a  Dayco  Roller  for  prac¬ 
tically  every  printing  requirement. 
In  addition  to  being  used  for  all  the 
ordinary  applications,  Daycos  are  also 
used  for  duplicating  machines,  grain¬ 
ing,  waxing,  varnishing  and  for  many 
industrial  printing  purposes. 

Dayco  Rollers  on  your  own  presses 
will  quickly  demonstrate  their  econ¬ 
omy  and  many  other  advantages.  Let 
us  give  you  complete  information 
about  an  installation  in  your  plant. 
Wire  or  write  today. 


Job  Presses  •  Cylinder  Presses  • 
Multicolor  Rotary  Presses  •  Vertical 
Presses  •  Automatic  Presses  •  Flat 
Bed  Lithographic  Presses  •  Envelope 
Presses  •  High  Speed  Flat  Bed 
Presses  •  Platen  Presses  •  Rotary 
Offset  Presses  •  Vertical  Cylinder 
Presses  •  Horizontal  Cylinder  Presses. 


DAYCO  DIVISION 

DAYTON  RUBBER  MANUFACTURING  CO, 

DAYTON,  OHIO 


The  Pioneer  Manufacturer  of  Synthetic  Rubber  Printers’  Rollers — Also  Makers  of 
Allied  Synthetic  Resinous  Products 
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the  motives  and  character  of  the  pro¬ 
ducer.  Similarly,  newspapers  and  other 
publications  in  this  country  are  free  to 
express  opinions  upon  public  men  and 
affairs,  although  they  are  not  privileged  by 
law  to  disseminate  misinformation  harm¬ 
ful  to  the  reputation  of  individuals  or 
groups.  Accurate  and  impartial  reports 
of  meetings  of  societies  may  also  be  made, 
even  though  they  contain  matter  that  else¬ 
where  might  possibly  be  interpreted  as 
libelous. 

The  wording  and  implications  of  the 
matter  criticized  as  being  defamatory  are 
generally  given  much  weight  in  the  courts. 
The  words  in  question  are  ordinarily  con¬ 
strued  in  their  natural  meaning,  but  in¬ 
direct  insinuations,  too,  have  frequently 
been  held  to  be  libelous.  Furthermore, 
the  writer  or  publisher  is  not  excused  be¬ 
cause  he  weakens  his  statements  by  pref¬ 
acing  words  like  "it  is  alleged”,  "what 
purports  to  be”,  and  so  forth.  Neither 
does  the  fact  that  the  accused  states  that 
he  was  joking  necessarily  excuse  him:  an 
"April  Fool  Number”  of  a  student  pub¬ 
lication,  for  example,  might  justly  be 
condemned  as  libelous  if  it  contained 
matter  bringing  individuals  into  odium 
or  disgrace. 

The  motives  that  prompt  the  writers 
or  publishers  are  held  to  be  important  in 
libel  cases.  If  malice  can  be  proven,  the 
case  for  the  plaintiff  is  generally  strength¬ 
ened.  Similarly,  the  truth  or  falsehood 
of  the  statement  is  an  important  consid¬ 
eration,  and  yet  it  is  not  permissible  to 
publish  some  items  which  though  true 
can  be  held  to  be  malicious  in  tenor  or 
prejudicial  to  the  common  good.  A  later 
retraction  of  a  defamatory  charge  does 
not  undo  all  of  the  mischief,  although  it 
may  sometimes  be  regarded  by  the  court 
as  a  mitigating  factor. 

To  be  considered  libelous,  printed  or 
written  matter  must  have  been  published 
or  communicated  to  some  person  other 
than  the  defendant  and  plaintiff.  The 
stenographer  or  typist,  however,  is  gen¬ 
erally  held  to  be  a  privileged  person  in 
matters  of  this  kind.  The  printing-press 


I  I 

multiplies  words  so  rapidly  that  1 
damage  may  be  done  very  quickly  to  m  I 
individual  or  group  by  the  disscminatko  I  - 
of  printed  accusations;  hence  the  coum  I  \ 
have  been  at  pains  to  ascertain  the  nature  I 
and  time  of  the  publication,  as  well  #  I 
the  tenor  of  the  language  used  by  t^  I 
fendant.  Republication  of  a  libel  may  h  I 
considered  an  offense  separate  and  I 
tinct  from  the  original  one.  I 

Who  is  liable  in  cases  of  this  kind?  I 
Generally  speaking,  all  who  have  bttn  I 
responsible  for  the  publication  can  h  I 
made  defendants  in  libel  suits.  Of  coune,  I 
the  author  or  reporter  —  the  real  tale-  I 
maker  —  is  one  of  these.  Another  is  the  I 
chief  editor  of  a  newspaper,  because  he  ij  I 
supposed  to  supervise  carefully  the  pro-  | 
duction  of  his  papers.  Similarly,  the  I 
owner  or  owners  of  a  newspaper  are  lia-  I 
ble  for  libels  appearing  in  their  publica-  1 
tions.  The  responsibility  of  other  persons  1 
connected  with  publishing  enterprises  has  I 
been  variously  evaluated  in  the  courts  of 
the  land. 

The  printer  who  permits  libelous  mat¬ 
ter  to  be  printed  in  his  establishment  is 
also  held  to  be  a  tale-bearer  answerable 
for  the  libel.  Merely  through  ignorance 
or  carelessness,  he  may  involve  himself  in 
costly  litigation.  In  fact,  under  some  cir¬ 
cumstances,  he  may  even  be  sued  for  the 
inclusion  of  libelous  illustrations,  pro¬ 
duced  by  others,  with  the  text  that  he 
prints.  In  certain  cases,  the  absence  of 
motive  on  the  part  of  the  printer  has  in¬ 
clined  the  court  toward  leniency.  On  the 
other  hand  —  let  the  disciples  of  John 
Gutenberg  glory  in  this!  —  printers  ate 
assumed  to  be  intelligent  persons,  watch¬ 
ful  of  their  own  interests  and  alert  to 
prevent  error. 

The  nature  of  the  penalty  for  commit¬ 
ting  defamatory  libel  depends  upon  sev¬ 
eral  factors  relating  to  the  gravity  of  the 
offense.  If  damage  is  done  to  only  one 
person,  financial  redress  may  be  deemed 
sufficient.  If  the  court  rules  that  the  pub¬ 
lic  peace  has  been  disturbed  or  public 
morals  have  been  corrupted,  the  offense 
(Continued  on  page  56) 


NOW  YOU  CAN  HAVE 

low-cost  automatic  feeding 

EVEN  ON  DIFFICULT  JOBS 


Here  is  an  automatic  job  press 
with  the  extra  strength  and 
rigidity  to  handle  all  your  heavy 
duty  printing,  such  as  book  covers, 
etc.  Because  of  this  strength  and 
rigidity  it  also  gives  splendid 
results  on  much  work  you  would 
otherwise  have  to  handle  at  higher 
costs  on  slower  moving  hand -fed 
presses  —  die-cutting,  scoring, 
creasing,  and  light  embossing.  i 


The  Heavy  Duty  I4!4x22 
Craftsman  Automatic  Unit 

Similar  in  design  of  press  and 
feeder  to  the  Regular  14^  x  22 
Craftsman  Automatic  Unit  but 
much  heavier  in  construction, 
with  heavier  frame,  larger  shafts 
and  bearings  and  with  double  gear 
drive.  Like  the  Regular  Craftsman 
Automatic  Unit  it  can  be  equipped 
with  continuous  feed  attachment 
for  steady  production  on  long  runs; 
also  with  two-up  attachment  giving 
double  production  on  printing  or 
embossing  book  covers,  etc. 

Complete  description,  specifica¬ 
tions  and  prices  on  request.  Or 
send  us  samples  or  description  of 
the  work  you  are  figuring  and  we 
shall  be  glad  to  tell  you  whether  it 
is  suited  to  the  Craftsman  Heavy 
Duty  Press  and  automatic  feeding. 


THE  CHANDLER  &  PRICE  CO  M  PAN  Y,  C  LEVELAN  D,  OHIO 

Branch  Offices  and  Display  Rooms:  New  York:  Grand  Central  Palace,  480  Lexington  Avenne 
Chicago:  Transportation  Bldg.,  608  S.  Dearborn  Street 
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The 


Mailing  List 


of  the  Prinfer^s  Customers 

•  By  W.  J.  GARRliy 


Apiece  of  direct  mail  advertising  is 
also  a  job  of  printing.  When  an 
advertiser  finds  printed  advertis¬ 
ing  profitable,  he  buys  more  printing; 
when  it  fails  to  produce  sales,  he  issues 
fewer  printing  orders.  It  follows  that  a 
printer  should,  in  his  own  interest,  exam¬ 
ine  all  factors  entering  into  the  eventual 
success  or  failure  of  every  job  passing 
through  his  plant. 

Svengali  himself,  were  he  a  printer, 
could  not  achieve  success  for  all  direct 
mail  advertising.  Some  campaigns  fail  for 
reasons  entirely  outside  the  province  or 
control  of  the  printer;  others  succumb 
where  a  little  attention  to  details  would 
have  brought  success.  One  detail,  a  most 
important  one,  is  the  mailing 
list.  This  is  a  serious  subject, 
one  which  should  be  seriously 
approached  and  seriously  con¬ 
sidered.  It  is  a  rare  occasion, 
however,  when  it  receives  more 
than  passing  consideration. 

Good  advertising  campaigns, 
built  around  good  products, 
have  yielded  meager  and  dis¬ 
appointing  returns  solely  be¬ 
cause  the  mailing  list  was  not 
right.  The  creators  were  so 
engrossed  in  producing  the  ad¬ 
vertising  that  the  question  of 
where  it  was  to  go  received  but  scant  atten¬ 
tion.  Disappointed  advertisers,  and  oth¬ 
ers,  who  have  speculated  on  the  failure 
of  beautifully  printed  and  persuasive  cam¬ 
paigns  would  do  well  to  investigate  the 
mailing  lists  used. 

Many  former  users  of  direct  mail,  after 
an  inactive  period  of  several  years,  are 
withdrawing  from  their  isolation  and  pre¬ 
paring  again  to  employ  this  form  of  ad- 
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vertising.  Unless  someone  prevents  them 
many  thoughtless  souls  will  send  this  ad^ 
vertising  to  the  same  list  used  in  fotmet 
years.  This  should  be  done  over  the  prim 
er’s  dead  body. 

It  is  difficult,  if  not  impossible,  to  keep 
a  sizeable  list  accurate  at  all  times— em 
ploy  what  measures  you  will.  Some  ad 
vertising  men  give  the  impression  that 
they  have  an  invulnerable  system.  Noth 
ing  could  be  farther  from  the  truth. 

The  purpose  of  this  article  is  to  expose 
popular  fallacies  and  to  furnish  the 
printer  with  facts  which  may  make  his 
customer  pause  long  enough  to  he  di¬ 
rected  along  the  right  road. 

Theoretically,  a  mailing  list  is  a  series 
of  names  and  addresses  of  pres¬ 
ent  and  potential  purchasers  o( 
the  article  or  service  adver¬ 
tised.  In  actual  practice  this 
is  seldom,  if  ever,  found  to 
be  a  fact.  More  often  than  not 
a  goodly  percentage  of  the  list 
is  a  veritable  graveyard  for 
carefully  prepared  advertising, 
it  being  but  a  step  from  this 
list  to  the  Dead  Letter  Office, 
This  last,  by  the  way,  has  been 
appropriately  named  for  in  it 
have  been  buried  the  high 
hopes  of  many  an  advertiser. 

A  thorough  overhauling  of  a  mailing 
list  at  least  once  every  twelve  months  is 
required  if  even  reasonable  accuracy  is 
sought.  And,  apart  from  this  annual 
check,  every  possible  care  must  be  exer¬ 
cised  throughout  the  year  to  keep  the  list 
accurate.  This  is  no  simple  task  for  there 
is  no  end  of  changes  in  names  and  ad¬ 
dresses,  and  these  changes,  if  not  tracked 
down,  involve,  needless  to  say,  an  enormous 
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WINE 


A  Color  in  Buckeye  Cover 

Already  far  ahead  of  all  other  cover  papers  in 
the  beauty  and  variety  of  its  color  range,  the 
leadership  of  Buckeye  Cover  is  further  empha¬ 
sized  by  the  addition  of  a  new  color — '‘Wine” 

Of  peculiar  depth  and  richness,  this  new  deep 
red  makes  Buckeye  quality  and  Buckeye  prestige 
available  for  a  still  wider  field  of  modern  print¬ 
ing  requirements. 

Wine  will  be  included  in  the  new  Buckeye  Cover 
sample  book,  forthcoming  early  in  1935.  Mean¬ 
time  samples  of  this  new  and  impressive  color 

will  gladly  be  sent  on  rejjuest. 

...  ”  »' 

(The  Beckett  Color  Finder,  the  most  useful  tool  \ 
ever  put  into  the  printing  or  advertising  office,  |  • 
is  still  available  on  application.  Write  for  it,  / 


A 


Famous  Papers 

Buckeye  Cover 
Beckett  Cover 
Ohio  Cover 
Buckeye  Text 
Beckett  Text 

Beckett  Plater  Finish  Offset 


THE  BECKETT  PAPER  COMPANY 

Makers  of  Good  Paper  tn  Hamilton,  Ohio,  Since  1848 
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amount  of  constantly  mounting  waste. 

It  is  estimated  that  fourteen  percent  of 
a  live  mailing  list,  in  normal  times,  is 
anything  but  live  after  six  months.  It 
follows  that  a  list  which  has  not  been 
checked  for  a  period  of  two  years  is  a 
menace  to  any  advertising  plan.  The  use 
of  such  a  list  should  under  no  circum¬ 
stances  be  countenanced.  It  should  be 
discarded  without  further  ado. 

One  of  the  most  frequent  mistakes 
made  is  that  of  trying  to  build  a  good 
list  out  of  the  ruins  of  another.  It  is  sim¬ 
pler,  less  expensive,  and  much  more  sen¬ 
sible,  to  abandon  the  old  and  build  anew. 

Many  firms  send  mailing  after  mail¬ 
ing,  year  after  year,  to  names  on  their 
lists  without  knowing  how  these  names 
originally  came  to  be  there.  The  policy 
of  once  on,  always  on,  is  unwise  and 
costly.  To  permit  weeding  out  of  "dead” 
names,  a  record  should  be  kept  of  how 
and  why  each  name  on  the  list  came  to 
be  there.  This  can  be  accomplished  by 
adopting  an  identifying  symbol  which 
can  be  added  to  the  plate. 

Where  more  than  one  product  is  ad¬ 
vertised,  the  list  should  be  segregated. 
One  industrial  advertiser,  with  a  mailing 
list  of  96,000  names,  maintains  sixty-two 
different  classifications.  This  list  is  viewed 
precisely  as  would  be  a  city  of  96,000 
people  —  its  births,  deaths,  and  migra¬ 
tions  are  registered,  and  records  showing 
sectional  purchasing  power,  and  the  like, 
are  maintained.  In  this  case  there  is  less 
shooting  in  the  dark  for  only  those  in¬ 
terested  in  the  product  advertised  are 
drcularized.  Too  many  concerns,  to  their 
cost,  advertise  different  products  to  a 
common  list. 

An  alert  advertising  man,  aware  of  the 
pitfalls  of  an  inaccurate  list,  has  the  trade 
journals  carefully  scanned,  the  newspa¬ 
pers  checked,  financial  reports  from  agen¬ 
cies  scrutinized,  looks  to  the  salesmen  to 
report  changes,  guarantees  return  post¬ 
age  on  mailings,  and  in  divers  ways  em¬ 
ploys  his  ingenuity  and  resourcefulness 
as  far  as  possible.  These  various  avenues 
of  information  are  sources  of  additions 


and  corrections;  yet  a  periodic  ovetU 
ing  rarely  fails  to  disclose  the  ineffectiv,. 
ness  of  these  measures. 

To  more  clearly  depict  the  truth  o( 
this  let  us  look  to  one  of  the  abo«t 
sources  which,  above  the  others,  appein 
to  be  an  adequate  protection,  that  of  r. 
turn  postage  guaranteed  on  mailing, 
Many  advertising  men  swear  by  thi, 
method  instead  of  at  it.  Actually  hi, 
far  from  fool-proof  and  is  of  little  vJue 
in  learning  of  changes  in  addresses.  Th 
usual  procedure  of  the  post  office,  when 
there  is  a  change  of  address,  is  to  fonwtd 
mail  on  to  the  new  address  and  say  nod 
ing  about  it.  This  is  particularly  true  o( 
first-class  mail.  Some  postmasters  send  a 
change  card.  The  average  advertising  de 
partment,  upon  receipt  of  this  card,  mak« 
the  change  in  address  and  considers  it  i, 
doing  a  good  job.  It  is  not  so  simple  as 
that.  It  may  be  that  Brown  &  Company 
have  gone  out  of  business  and  that  Mt. 
Brown  has  requested  the  post  office  to  I 
forward  ail  mail  for  Brown  &  Company 
to  his  home  address.  This  is  the  rhangf 
in  address  the  advertising  department  has 
received.  This  is  the  change  it  has 
made.  The  post  office  does  not  always 
show  the  concern  is  out  of  business  when 
there  is  a  forwarding  address  left  with 
them  by  principals  of  a  defunct  company. 

Consequently,  many  lists  believed  to  be 
in  good  condition  are  actually  reservoirs 
of  "dead”  prospects.  The  number  of 
such  names  on  some  lists  is  staggering. 
One  concern  sending  out  35,000  pieces 
monthly  learned  it  had  been  addressing 
twenty-one  percent  of  these  mailings  to 
concerns  no  longer  in  existence! 

And  so  it  goes.  Whatever  merit  check¬ 
ing  newspapers  and  financial  reports  may 
have,  no  one  will  dispute  that  the  results 
are  far  from  complete.  Looking  to  the 
salesmen  to  report  changes  is  equally  un¬ 
satisfactory.  This  practice  occupies  timt 
which  could  be  more  gainfully  employed 
and,  in  not  a  few  instances,  antagonizes 
salesmen  who  frown  on  assignments  of 
this  kind  and  merely  give  them  lip  service. 

(Continued  on  page  36} 
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GummedPapei' 


We  Have  a  Story  \ 

To  Tell  You  About 


GUMMED  LABEL  SATISFACTION 


'FLAT  AS  A 
PANCAKE” 
ADVANTAGES 

1.  Uniformity  of  finish 

2.  Evenness  of  color 

3.  Consistency  of  texture 

4.  Duplication  of  quality 

5.  No  variation  between 

purchases 

4.  Complete  customer 
satisfaction. 


Gummed  paper,  regardless  of  the  brand,  is  paper 
and  glue  combined  in  a  specialized  plant.  To  insure 
uniformity  of  surface,  color  and  adhesion,  we 
have  perfected  a  practically  hand-made  method  to 
attain  perfect  printability  and  at  the  same  time 
retain  good  adhesive  qualities. 

The  story  of  ”Flat  as  a  Pancake”  gummed  papers 
and  the  absolute  assurance  of  gummed  label  satis¬ 
faction  is  a  rather  interesting  one. 

We  have  prepared  booklets  covering  our  methods 
and  would  like  to  have  you  read  them.  Once  you 
know  the  quality  standard  of  ”Flat  as  a  Pancake” 
Gummed  Papers  you  will  never  again  have  cus¬ 
tomer  dissatisfaction. 


Your  name  on  the  margin\ 
brings  the  *‘Flat  as  a  Pancake” 
story.  Write  for  it  today. 


74BR0WN-BRIDGE  MILLS  INC. 

TROY.OHIO 


CiETTlIVG  and  KEEPING 


the 


ORAVy 


By  M.  E.  SMITH 


National  (or  “foreign”)  advertis¬ 
ing  is  the  “gravy”  in  the  coun¬ 
try  publisher’s  business  diet,  and 
too  often  we  accept  what  the  agencies 
send  us  without  giving  thought  to  the 
possibility  of  securing  more  by  adequate 
handling  and  solicitation. 

Since  keeping  what  gravy  we  have  is 
as  important  as  getting  more,  I  am  of¬ 
fering  here  a  few  suggestions  for  han¬ 
dling  national  advertising.  They  are  in 
a  way  rather  elemental;  but  experience  in 
agency  offices  and  other  contact  with 
country  publishers  have  shown  them  (the 
publishers)  to  be  almost  uniformly  un¬ 
systematic  in  their  business  methods. 

If  agencies’  commissions  are  eaten  into 
by  expense  of  needless  detail, 
such  as  writing  for  checking 
copies,  getting  invoices  cor> 
rected,  arguing  over  wrong  in* 
sertions  and  the  like,  their 
schedules  for  the  country  press 
will  likely  be  reduced  and  all  of 
us  suffer  for  the  sins  of  some. 

Remember  we  are  competing 
with  the  business  systems  of 
daily  papers,  and  the  closer  we 
can  come  to  handling  national 
advertising  like  they  handle  it, 
the  better  it  will  be  for  us. 

Every  deviation  from  the  ad¬ 
vertiser's  instructions  causes  needless  effort 
and  explanations,  and  reduces  our  chances 
of  getting  further  business  from  this 
lucrative  source. 

The  first  thing  to  do  is,  acknowledge 
all  schedules  the  same  day  received.  A 
postcard  will  do,  but  let  the  agency  know 
you  are  on  the  job. 

Then  make  a  schedule  and  see  that  in¬ 
structions  are  follcnved  to  the  letter,  espe¬ 


M.  E.  SMITH 
Editor  with  Edst 
Okldhomd  Publish¬ 
ing  Company 


cially  concerning  insertion  dates,  dealn 
tie-ins  or  signatures,  changes  in  plates 
suit  state  or  local  conditions,  et  cetera 

The  schedule  we  use  in  our  two-na 
shop  is  simple,  but  has  proved  its  wottli 
It  is  a  five-ply  card  about  letterhead  sin 
printed  the  long  way  and  carrying  at  th 
top,  spaces  for  name  of  advertiser  and 
agency,  the  rate,  and  date  of  contractor 
order.  (See  page  14,  this  issue.) 

The  balance  of  the  card  is  ruled 
into  spaces  for  each  month,  allowing  for 
five  possible  publication  days  in  eadi 
month.  Underneath  the  name  of  tht 
month  are  box  heads  for  "date”,  "space”, 
and  “key”.  Each  card  lasts  a  year,  ani 
one  is  made  out  for  each  national  ac¬ 
count  whether  it  calls  for  two 
insertions  or  20. 

After  acknowledging 
making  your  schedule,  check 
all  plates,  mats  or  proofs  for 
possible  error  or  damage  in 
transit.  When  this  is  done,  file 
the  order  in  a  standard  folder 
for  possible  future  reference. 

Most  papers  use  a  schedule 
sheet  for  each  issue;  if  you  do 
not,  you  will  find  one  word) 
while.  Ours  is  printed  on  news 
stock  about  11x13  inches.  One 
is  made  out  each  week,  dated 
with  the  publication  date  at  the  top. 
There  are  spaces  for  about  35  advertisers, 
one  line  for  each.  The  spaces  are  sub¬ 
divided  for  name,  space,  key  or  catcb 
line,  kind  of  ad  (plate,  mat  or  shop-set), 
O.  K.  check,  and  page  number.  (A  check 
mark  after  the  page  number  means  the 
ad  has  been  placed  in  the  proper  place 
in  the  form.) 

All  our  ads  are  entered  on  this  shea; 
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^  Printer's  NIGHTMARE 

(in  2  acts) 


ACT  I 


SCENE  1  Sells  swell  order  for 
labels — RU  SH 

SCENE  2  Phones  paper  merchant 
and  blithely  orders  large  quantity 
of  gummed  paper. 

SCENE  3  Does  a  beautiful  type 
job  and  the  engraver  cooperates 
nobly  on  cuts. 

SCENE  4  The  presses  are  ready 


and  then  —  the  paper  gets  coy, 
curls  cutely,  refuses  to  lie  flat. 

SCENE  5  Calls  merchant,  calls 
mill.  What  to  do  ?  What  to  do  ? 

SCENE  6  Customer  calls  him.^Hl 
tell  you  what  to  do!  I  can’t  wait 
any  longer.  Do  what  you  want 
with  that  blankety — blank  paper 
but  cancel  the  order!” 


ACT  II 

Awakes  in  cold  sweat  and  swears  fervently  never  to  take  chances 
again  —  to  standardize  once  and  for  all  on  McLaurin- Jones 
GUARANTEED  FLAT  Gummed  Papers. 

• 

Big  things  are  happening  at  Brookfleld  —  improvements  that  will 
literally  make  you  gasp.  Magniflcent  new  surfaces  that  are  a  joy  to 
print,  gumming  that  is  unbelievably  smooth  and  strong,  and  as  ever 
— papers  that  are  guaranteed  fiat.  The  new  catalog  isn’t  ready,,  but 
samples  are.  Send  for  them,  and  get  a  pleasant  surprise.  McLaurin- 
Jones  Company,  Brookfield,  Mass.  Mills  at  Brookfield  and  Ware. 
Offices  at  New  York  •  Chicago  •  Los  Angeles. 


autLn  —  J-on.es 
^  /  , 

GUARANTEED  FLAT 

led  ^a^ets 


HHtmet 


The  Graphic  Arts  Monthly 


JANUARY 


OCTOBER  j 

1 

NOVEMBER 

DECEMBER 

_ 

contract  ads  the  first  of  the  week,  others 
when  they  are  sold.  When  makeup  time 
comes,  the  sheet  is  torn  out  of  the  book 
and  taken  to  the  stone;  when  all  the  ads 
are  checked  off,  we  know  none  have  been 
missed. 

These  two  forms  make  it  easy  to  keep 
track  of  all  advertising,  and  are  even 
more  valuable  in  the  small  shop  than  in 
the  large  one,  for  the  reason  that  when 
one  man  tries  to  keep  a  dozen  things  in 
mind  he  will  likely  miss  some  of  the  most 
important  unless  he  has  some  kind  of 
check  on  himself. 

Do  not  slight  makeready  and  press- 
work  on  national  advertising,  and  give 
position  requested  when  not  in  violation 
of  established  rules.  These  boys  are  gen¬ 
erally  asked  to  pay  a  higher  rate  than 
local  advertisers,  their  stuff  is  easy  to  han¬ 
dle,  and  they  should  be  given  the  best 
possible  service. 

After  the  paper  is  out,  each  agency  or 


advertiser  (or  both,  if  so  requested) 
should  receive  a  checking  copy.  Unless 
the  advertiser  has  a  steady  every-issue 
contract  do  not  place  his  name  on  the 
"single”  list;  remember  his  office  receives 
thousands  of  papers  for  checking  pur¬ 
poses,  and  try  to  make  his  job  as  easy  as 
you  can.  Print  special  wrappers  carry¬ 
ing  the  words  "Checking  Copy,”  and 
your  paper’s  name  and  address— then 
use  them. 

Enter  charges  each  week,  keeping  eick 
account  separate,  even  it  two  or  more  are 
received  from  the  same  agency.  Promptly 
at  the  end  of  each  month,  mail  the 
agency  a  separate  bill  for  each  account, 
and  include  tear  sheets  of  each  ad.  These 
should  be  full  sheets  torn  from  the  proper 
issues  of  the  paper,  and  the  running  head 
should  show  name  of  paper,  city  and 
state,  date  and  page  number. 

Finally,  keep  in  close  touch  with  local 
(Continued  on  pdgeil} 
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A  New  Gloss 
Overprint  Varnish 

_The  most  astounding  and  remarkable  item  of  its 
kind  ever  offered  the  graphic  arts  trade. 

You  have  heard  all  kinds  of  claims  in  the  past  about  all  kinds 
of  products,  and  in  comparing  products  with  claims  you  have 
met  with  varying  degrees  of  gratification  or  disappointment. 

But  when  you  compare  the  effects  of  our  new  (SMICO  Overprint) 
varnish,  with  what  we  have  to  say  about  it,  you  will  realize  that 
we  have  been  mild  in  our  statements.  T here  has  never  before  been 
anything  like  it.  READ  BELOW  OUR  CLAIMS  IN  ITS 
BEHALF. 


1.  This  varnish  may  be  applied 
on  your  letter  or  o£Fset  presses 
equally  as  well,  and  is  com¬ 
parable  to  spirit  varnish. 

2.  A  100%  saving  is  effected  by 
doing  your  own  varnishing 
rather  than  sending  it  out. 

3*  300,000  square  inch  coverage 
to  the  pound  of  varnish. 


This  varnish  will  not  offset 
from  one  sheet  to  ahother  nor 
make  the  sheets  stick  together. 

3  •  4000  sheets  can  be  run  to  the 
pile  with  one  winding  four 
hours  after  printing. 

6.  After  thoroughly  dry,  the 
sheets  will  stand  hot  emboss¬ 
ing*  without  destroying  the 
varnish  coat. 


Our  new  varnish  is  not  an  experiment.  Master  printers  and  lith¬ 
ographers  in  various  parts  of  the  country  are  now  using  and 
enthusiastically  endorsing  it.  Let  us  send  you  an  order  to  prove 
our  claim. 


SLEIGHT  METALLIC  INK  CO.,  Inc 


717-719  W.‘  Congress  St. 
Chicago 


Third  and  Springarden  Sts. 
Philadelphia 


CHOOSE  YOUR  WEAPONS,  SIRj 


•  By 


Not  a  challenge  of  yesterday,  flung 
sharply  from  the  mustachioed 
lips  of  a  wiry  gentleman  in 
plumed  hat,  cloak,  boots  and  gauntlets; 
but  rather  an  ultimatum  from  the  thin- 
lipped,  hard-headed,  tight-fisted  figure  of 
Competition.  But  it  may  be,  nevertheless, 
a  duel  to  the  death:  we  must  choose  out 
weapons  carefully. 

In  our  armories  of  trade,  what  have 
we?  Here,  worn  and  battered  type;  there, 
slow  and  antique  presses.  They  are  as 
broken  or  rusty  blades,  no  longer  fit  for 
use  on*  the  "field  of  honor”.  And  there 
are  new  rules  for  the  combat  that  affect 
our  chances  of  victory.  Let’s  look  them 
over. 

In  the  first  place,  there  are 
the  economic  hourly  cost  rates 
which  all  printers  must  use. 

In  the  second  place,  there  is 
the  price  determination  sched¬ 
ule,  covering  the  more  com¬ 
mon  jobs  of  printing.  Blue 
Eagle  or  no  Blue  Eagle,  print- 
ters  must  be  governed  by  these 
costs  and  prices.  They  are  law. 

No  longer  may  the  bedroom 
printer  say  to  your  customer, 

"I  do  very  bad  work,  but  I  sell 
it  for  practically  nothing.” 

With  his  odds  and  ends  of 
outmoded  type,  he  must  charge  just  what 
you  charge  for  good  work.  "Thereby 
making  more  money,”  you  say?  Em¬ 
phatically  No!  When  the  customer  must 
pay  the  same  price  for  bad  work  that 
he  pays  for  good  work,  it  won’t  take  him 
any  time  to  beat  that  well-known  and 
justly  famous  "path  to  your  door”.  When 
the  customer  must  pay  as  much  for  bad 
presswork  and  tardy  deliveries,  he  must 


RICHARD  B.  KERSHAW 


inevitably  turn  to  good  presswork 
promptly  done. 

With  price  largely  out  of  the  job  print- 
ing  picture,  these  are  your  true  weapooj 
in  the  -duel  with  Competition  —  goo(j 
type,  adequate  presses. 

Speaking  of  good  type,  you’ve  prob 
ably  noticed  how  few  of  your  customen 
continue  to  insist  upon  their  jobs  being 
set  in  yesterday’s  nightmares  and  horrors, 
Our  national  publications  and  the  adver¬ 
tising  they  carry  are  largely  responsible 
for  the  painless  typographic  education  of 
the  layman.  The  customer  has  been 
weaned  away  from  his  old  insistence  on 
18  point  Frightful  Condensed  and  12 
point  Ghastly.  He’s  casting  the  eye  of 
favor  on  "those  new,  dean¬ 
looking  types”  he’s  seen  so 
much  everywhere,  and  the  way 
is  open  for  the  final  clean-out 
of  your  cases. 

In  the  foundries,  the  arm¬ 
ories  that  forge  this  most  im¬ 
portant  weapon  of  the  trade, 
there  is  today  an  array  of  types 
that  embrace  the  finest  faces  of 
all  time.  Traditional  or  mod¬ 
ernistic  in  design  or  feeling, 
they  are  steadily  outnumbering 
their  stodgy  or  freakish  fellows. 
They’re  so  good,  most  of  them, 
that  they’ll  go  right  out  and  get  business 
for  you  all  by  themselves:  get  it  away  from 
the  printer  who’s  still  using  those  faces 
that  have  "always  been  good  enough  for 
him”. 

He’s  the  same  man  who’s  using  the 
plodding  presses  that  were  good  enough 
for  his  grandfather.  His  duelling  swords 
are  welded  in  three  places  and  loose 
(Continued  on  page  4i) 


R.  B.  KERSHAW 
President ,  New 
Rochelle  Employing 
Printers  Assn.,  New 
Rochelle,  N.  Y. 
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If  You  Do  Cross  Rule  Form  Work 
•  •  •  let  us  Prove  these  Factors 

with  the 


Wells  Cross  Rule 

(5  in  one) 

Form  Machine 

HOLLOW— SOLID-SLUG  TABULAR 


*1  REDUCES  production  costs  of 
■  Cross  Rule  Forms. 


height  of  the  regular  rule — a  sav' 
ing  in  labor. 


2  65%  less  investment  in  metal.  The 
most  economical  standing  form  be' 
cause  of  its  lightness. 

2  DUPLICATE  forms  produced  at 
‘  little  extra  cost. 

4.  REDUCES  press  make'ready  time. 

^  NO  FORM  too  complicated.  Any 
‘  kind  of  rule,  type  or  slugs  can  be 
used. 

“WELLS  MADE”  hollow  forms 
'  will  not  pi.  They  are  rigid  and 
sturdy  in  construction  and  make  a 
j  light  form  for  the  press. 

I  7  SLUG  TABULAR  FORMS  are 

made  easier  and  quicker.  Cuts  ma' 
I  terial  for  making  the  vertical  slots 
I  in  tabular  slug  composition  with 
the  use  of  a  low  rule  one'half  the 


g  COLUMN  CALIPER  a  new 
“Wells”  attachment  for  measuring 
the  length  of  material  required  for 
box  headings  or  wherever  type  is 
to  be  used.  Automatically  sets  cut' 
ter  to  exact  size,  eliminates  all 
guesswork  and  shortens  make-up 
time.  Can  be  used  for  any  meas- 
urements. 


p  EASY,  simple  and  accurate  in  its 
operation. 


10. 


SMALL  initial  investment — re¬ 
quires  no  floor  space.  Anyone 
can  learn  to  operate. 


- FREE - 

Samples  of  ’’Wells  Made”  forms  and  full 
descriptive  literature  sent  upon  request. 
Write  today. 


WELLS  &  COMPANY 

5S6  S.  CLARK  STREET  CHICAGO,  ILL 


GAM’S 


Business  Review 


By  ERNEST  W.  FAIR 


Business  activity  remained  prac¬ 
tically  unchanged  during  the  last 
weeks  of  October  and  the  first  of 
November  with  the  official  October  figures 
reflecting  moderate  improvement  in  in¬ 
dustrial  production.  Official  figures  cov¬ 
ering  the  entire  month  of  October  reflect 
considerable  irregularity  among  various  in¬ 
dustries  but  a  smoothing  out  of  the  pro¬ 
duction  lines  during  November.  Retail 
sales  in  seventy  cities  showed  an  average 
increase  of  9.8  per  cent  in  dollar  sales  for 
the  first  thirteen  shopping  days  in  No¬ 
vember  as  compared  with  the  same  period 
last  year.  This  gain  was  1.8  per  cent 
higher  than  the  increase  for  the  first  half 
of  October.  An  11  per  cent  gain  for  the 
whole  of  October  against  October,  1933, 
has  been  reported  by  the  Federal  Reserve 
System. 

All  business  expects  the  holiday  shop¬ 
ping  season  to  be  the  most  successful  in 
recent  years.  There  have  been  substan¬ 
tial  gains  over  last  year  as  shown  in  the 
previous  paragraph.  Earlier  this  year 
gains  in  the  dollar  volume  of  trade  were 
distorted  somewhat  by  differences  in  price 
levels.  But  price  gains  over  a  year  ago 
have  now  narrowed  to  a  point  at  which 
the  pickup  in  dollar  volume  means  a  real 
increase  in  the  movement  of  actual  physi¬ 
cal  goods.  Early  ordering  of  Christmas 
goods  has  been  active  in  practically  all 
lines.  Toy  manufacturers  are  anticipating 
a  Christmas  business  of  some  $200,000,- 
000,  at  least  ten  per  cent  above  1933. 

For  the  first  time  in  six  months  the 
monthly  average  of  wholesale  prices  dur¬ 
ing  October  was  lower  than  the  average 
for  the  previous  month.  The  Bureau  of 
Labor  Statistics  index  declined  1.3  per 


cent  from  the  September  high  to  about 
the  August  level  and  was  76.5  per  cent  ' 
of  the  1926  average,  against  71.2  a  year 
ago.  The  price  decline  from  September 
to  October  was  widely  distributed,  with 
eight  of  the  ten  major  groups  of  com¬ 
modities  showing  recessions.  With  an 
average  drop  of  about  4  per  cent,  farm 
products  led  the  decline.  The  farm  prod¬ 
ucts  price  index  was  70.6  per  cent  of  th 
1926  average,  against  73.4  in  September, 

55.7  a  year  ago,  46.9  two  years  ago  and 

58.8  three  years  ago. 

Building  activity  seems  to  be  picking 
up  at  the  same  time  with  the  Labor  De¬ 
partment  reporting  a  17.2  per  cent  in¬ 
crease  in  the  number  of  building  permit! 
issued  in  October.  The  survey  covering 
766  cities  also  showed  the  value  of  the 
buildings  for  which  permits  were  issued 
increased  30  per  cent  in  October  when 
compared  with  September. 

Of  interest  also  is  the  fact  that  today 
the  banking  and  merchandising  interests 
are  in  closer  co-operation  with  the  govern¬ 
ment  than  they  have  been  since  March, 
1933.  They  have  reason  to  believe  that 
the  administration  is  primarily  concerned 
with  creating  and  maintaining  recovery 
and  will  resist  all  political  trends  that 
tend  to  deter  it.  The  decision  of  the 
Chamber  of  Commerce  of  the  United 
States  to  work  in  co-operation  with  the 
administration  has  been  most  welcome 
in  all  quarters.  The  Chamber  had  earlier 
recognized  the  inescapability  of  a  defidt 
next  year  and  endorsed  a  plan  to  prevent 
a  simultaneous  increase  in  the  public  debt. 
The  Chamber  has  appointed  a  committee 
to  line  up  a  program  of  co-operation  to 
(Continued  on  page 
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•  No  printer  who  once  uses  this  press  with 
its  Harris  pile  feeder,  3  point  tumbler  gripper 
registering  mechanism  and  unusually  efficient 
pile  delivery,  will  ever  be  satisfied  with  any 
17  X  22  offset  but  the  Harris  LSB. 

This  commercial  offset  jobber  as  a  profit 
maker  on  small  jobs,  is  as  far  ahead  of  older 
model  presses  as  this  year’s  automobile  is 
ahead  of  the  obsolete  car  of  1910.  Obsolete 
equipment  hazards  press  room  profits  as  well 
as  motor  transportation. 

HARRIS*  SETBOLD  •  POTTER 

GENEHAL  OFFICES:  4S10  E.  7Ut  ST.,  CLEVELAND,  OHIO 
Harris  Salas  Offices  •  New  York,  461  Eiqhth  Avenue 

•  Chicago,  1343  South  Dearborn  Street  •  Dayton,  813 

Washington  St.  •  Factories:  Cleveland.  Dayton 


Group  1  17x23 


_  " "  .  i.  2,  3  ond  4  Color, 

WOUpZ  OpIBonal  regliletingf 

Optional  swing  teed  tnechoaisaisifesdiont 
ot  teed  roil  or  tumbler  grippers 

l«x2S  22x24  32x44  2$xS2  44x64 


2  Coioi  not  Bed  AatomoBc 

22  x  30  26  x  40  C- 

2  Color  Rotary  43  x  5$ 


Sheet  Feed  and  Web 


Can*t  Eliminate  Hairlines 

Ql  rub  my  bands  clean  daily,  no 
•  metal  adheres  to  them,  still  I  have 
a  discoloration  on  the  sleeves  at  the  cast¬ 
ing  point  and  some  would  collect  metal  if 
neglected.  I  constantly  find  hairlines  be¬ 
tween  the  mats,  most  of  them  not  heavy 
enough  to  show  up  in  print.  Lockup  ahd 
justification  good.  What  could  cause  this 
condition? — ].  M.  A. 

A  First,  see  that  mold,  slide  retracts 
slightly  between  first  and  final  jus¬ 
tification,  and  the  first  elevator  has  a  full 
point  of  head  screw  clearance  vertically 
with  a  line  of  mats  engaged  in  the  mold 
groove. 

Second,  examine  all  bands  —  they 
should  read  .001  of  an  inch  thicker  at  the 
casting  point  than  the  opposite 
the  sleeve. 

Third,  examine  the  right  hand  vise 
jaw  for  matrix  shoulder  wear.  All  lino¬ 
type  jaws  are  solid  face  against  the  side 
wall  of  the  mat,  while  intertype  jaws  are 
usually  back-milled  for  center  clearance. 
In  the  course  of  time  the  shoulder  of  the 
mat  wears  away  the  contacting  face  of 
the  jaw  and  produces  a  recessed  condition 
in  which  the  center  of  the  jaw  takes  the 
lockup  instead  of  the  mat  shoulder,  per¬ 
mitting  a  metal  accumulation  at  the  cast¬ 
ing  point  which  will  dent  in  the  edge  wall 
of  the  letter  on  every  mat  that  comes  into 
contact  in  the  course  of  composition.  The 
obvious  remedy  is  to  dress  back  the  cen¬ 
ter  of  the  vise  jaw  so  the  mats  will  again 
lock  up  on  the  mat  shoulder  and  thereby 
protect  the  edge  walls  of  the  letters.  This 
condition  is  constantly  developing  and 
must  be  treated  when  found. 


Slugs  Have  No  Bottom 

We  are  having  difficulty  in  gettinf 
solid  slugs,  as  the  enclosed  wii 
indicate,  and  I  should  like  to  get  ym 
opinion  as  to  the  reason. — L.  L.,  Mon¬ 
tana. 

A  Your  sample  slug  has  no  bottom 
•  to  give  it  proper  height,  the  ejector 
penetrated  it  an  eighth  of  an  inch  oi 
more,  and  its  appearance  suggests  a  par¬ 
tial  squirt  when  cast.  You  require  (1) 
a  good  lockup  against  the  mouthpiece,  a 
print  paper  impression  showing  contact 
all  around  the  mold  cell  —  the  mold  cap, 
mold  body,  and  liners  at  each  end.  Dress¬ 
ing  the  mouthpiece  with  an  oil  stone  to 
produce  this  result  should  be  done  only 
by  an  experienced  person.  (2)  Free 
mouthpiece  holes  (No.  53  drill)  and 
mouthpiece  vents  to  permit  a  light  sprue 
like  a  small  pin.  (3)  Pot  temperature  not 
over  550  degrees,  mouthpiece  heat  just 
enough  to  give  a  smooth,  true  face.  (4) 
A  snug  yet  free  plunger  action  dwelling 
upon  the  slug  until  cast.  (5)  Pot  lever 
overplay,  compressing  the  pot  lever  spring 
an  eighth  of  an  inch  or  so  after  contact¬ 
ing  mouthpiece  and  mold.  Worn  pot  cam 
roll  bearings,  pot  cam  roll  pin,  around 
which  the  nine  roller  bearings  revolve, 
and  a  worn  main  cam  all  eventually  re¬ 
duce  the  pot  lever  overplay  which  is  in¬ 
tended  to  safeguard  the  lockup.  Where 
no  thermometer  is  available  maintain  a 
pot  heat  just  enough  to  prevent  metal 
collecting  on  the  plunger  rod  at  thei 
metal  level,  then  set  mouthpiece  only  hot] 
enough  to  flow  a  smooth  face.  (6)  ThH 
pot  lever  spring  must  be  intact.  If  brolc^ 
(Continued  on  p*gt 
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„hen  printing  prices  are  close 
Jour  profit  must  come  from  effici¬ 
ency  in  your  production  depart- 
nent. 

The  Rouse  Vertical  Rotary  Miterer 
m\\  contribute  to  this  efficiency 
n  the  quick  and  accurate  pro- 
iuction  of  rule  borders,  and  per- 
;ect  fitting  corners. 

Almost  magical  in  performance, 
hie  Rouse  Vertical  Rotary  Miterer 
inakes  a  complete  miter  in  a  few 
seconds,  without  previous  cut- 
hng  of  strip  to  length.  Gauge 
accurately  sets  by  quarter  points 
:o  144  picas.  Easy  and  safe  to 
Dperate.  Hundreds  of  angle  border 
:ombinations  can  readily  be  made 
Torn  blank  rules. 


in  a 


The  time  saving  made  in  the  pro¬ 
duction  of  a  few  miters  each  day 
will  pay  for  this  machine  in  a 
?hort  time.  It  does  the  work  of 
nours  in  minutes. 

Your  request  for  information  does 
not  obligate  you  in  any  way.  Use 
the  coupon  or  write  on  your  let¬ 
terhead. 


H.  B.  ROUSE  &  CO. 

2214  Ward  St.,  Chicago,  Ill. 

Please  send  information  on  the  Rouse 


H- B.  ROUSE  &  CO. 

2214  Ward  St.,  Chicago 


Vertical  Rotary  Miterer. 

Name _ ^ - 

Address— - - - - - - 
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OMPOSING 

problems.; 

By  HAYWOOD  H 


Spacing 

QWhat  is  considered  the  preferable 
*  practice  in  handling  the  ellipsis  (a 
series  of  two  or  more  periods  in  a  row, 
with  a  little  space  between  each,  used  to 
indicate  that  something  is  omitted  —  or 
to  denote  a  pause  or  break  in  text  mat¬ 
ter)  —  to  make  them  uniform  as  regards 
spacing  in  between,  or  to  vary  spacing  as 
seems  best  in  each  line? — St.  Paul,  Minn. 

A  We  have  not  heard  this  matter 
•  publicly  discussed,  but  have  fre¬ 
quently  heard  the  matter  come  up  be¬ 
tween  individual  typographers,  and  be¬ 
tween  typographers  and  advertising 
agency  production  managers.  The  con¬ 
sensus  of  opinion  favors  uniformity  of 
space  between  the  periods  in  any  indi¬ 
vidual  piece  of  work  —  considering  the 
ellipsis  as  a  unit,  the  same  as  a  word 
would  be.  (See  example  herewith.) 


We  think  the  ellipsis  .  . .  looks  better 
when  uniformly  spaced  .  .  .  regard¬ 
less  of  word  spacing.  Compare  .  .  . 


Quotes 

Qls  there  any  rule  covering  the  use 
*  of  quotes?  For  instance,  many 
series  of  type  have  single  and  double 
opening  quotes,  as  well  as  apostrophes 
(for  use  as  single  closing  quotes)  and 
regular  double  closing  quotes;  while  with 
other  series,  it  is  necessary  to  invert  the 
comma  for  the  opening  quote.  Also,  I 
note  that  the  inverted  comma  often  does 


not  match  the  apostrophe  in  weight 
shape. — Austin,  Texas. 


A  Unfortunately,  there  seems  to  be 
•  no  rule  covering  the  use  of  quotes, 
and  it  is  up  to  the  printer  to  improvise 
as  he  goes  along.  One  must  be  governed 
to  some  extent  by  the  nature  of  the  work 
In  case  hand-set  display  matter  is  being 
used  with  machine-set  text,  it  is  of  course 
necessary  to  have  quotes  used  in  display 
matter  match  the  machine-set  style.  In 
some  type  —  particularly  in  the  larger 
sizes  —  the  inverted  comma  docs  not 
work  so  well  for  the  opening  quote  un¬ 
less  some  of  the  bottom  shoulder  of  the 
comma  is  cut  off,  as  the  opening  quote 
will  look  too  low.  On  the  other  hand,  in 
some  of  the  title  lines  (gothics,  etc., 
where  four  or  five  different  sizes  arc  cast 
on  the  same  point-size  body)  the  oppo¬ 
site  is  true,  for  in  the  medium  sizes  there 
is  no  comma  which  looks  right  as  an 
opening  quote  without  adjustment  —  as 
the  ordinary  comma  when  inverted  will 
be  too  high.  In  these  title  lines,  however, 
it  is  possible  to  invert  the  apostrophe  for 
the  opening  quote  in  the  smallest  sizes, 
and  it  is  well  to  shave  top  of  commas  for 
use  in  the  medium  sizes.  (See  example 
herewith.) 


INVERTED  COMMA  HIGH: 
INVERTED  APOSTROPHE 
IS  JUST  ABOUT  •RIGHT!" 

(Continued  on  page  40) 


December 


The  Graphic  Arts  Monthly 


23 


SAVE!  —Prices  Are  Going  Up! 

guarantee  — '  Every  rebuilt  machine  is  guaranteed  to  look  like  and  do  the  work  for 
which  it  is  intended  as  well  as  a  new  machine  in  the  hands  of  a  competent  operator. 


automatic  presses— Very  Scarce 
Style  B  Kelly  Special,  17x22"  Bed,  complete. 
t-Miehie  Vertical,  13V^x20"  Sheet. 

i_i9xl8  C  &  P  Craftsman  Kluge  Unit. 

1—12x18  CAP  New  Series  Kluge  Unit. 

Mills  C  &  P  New  Series  Kluge  Unit. 

1—8x12  CAP  New  Series  Peerless  Unit. 
ixl2— 10x15— 12x18  CAP  New  Series. 

Hiller  Units  and  12x18  Craftsman  Miller  Unit. 
Twe  Color— 5>0  Miehle  Bed  52x65"  with  New 
Dexter  Suction  Feeder  and  Ext.  Delivery. 

CYLINDER  PRESSES  —  REDUCED  PRICES 

I— Pony  Miehle,  26x34"  Bed. 

2/0  Miehle,  43x56"  Bed.  Like  New. 

I— No.  4  Miehle.  Swing  Back  Unit. 

I— No.  3  Miehle  with  Spiral  Gear  Drive.  33x48" 
Bed  (Like  New). 

1-5-0  Miehle.  46x65"  Bed. 

CUTTERS  AND  CREASERS 


20x30"  Cutter  and  Creaser. 

John  Thomson  14x22"  Cutter  and  Creaser. 

14x22"  Colts  Cutter  and  Creaser. 

Chases  for  Cutters  and  Creasers. 

Scott  Cutter  and  Creaser.  bed  34x44. 

Extension  Deliveries  for  Cutters  and  Creasers. 
Babcock  Drum  Cylinder  Presses.  Two  Revolution. 
Presses,  Feeders,  Extension  Deliveries. 


HAND  LEVER  CUTTERS 

19"  Advance  on  Pedestal. 

tS'/i"  Advance.  I — 19"  Advance. 

26"  Oswego  Lever.  I — 30"  Advance. 

JOB  PRESSES  — BUY  NOW 

8x12  CAP  New  Series  Presses. 

10x15  CAP  New  Series  Presses. 

I2xi8  CAP  New  Series  Presses. 

I4'/2x22  C  a  P  New  Series  Presses. 

14x22  Colts  Laureate. 

14x22  Colts  Style  5C. 

MISCELLANEOUS 

2— Monotype  Steel  Sort  Cabinets. 

I— Camel  Back  Process  Embosser. 

I— Steel  Paper  Baler.  500  Latham  Hooks. 

Now  Foundry  Type;  Type  Cabinets:  Imposing  Ta¬ 
bles;  Press  Room;  Bindery  Tables  and  Fixtures. 
Patent  Bases  and  Hooks. 

Quoins,  Quoin  Keys,  Mallets,  Planers.  Tweezers, 
Gas  Cans,  Furniture,  Cabinets,  Reglets,  Mitering 
Machines,  Lead  and  Rule  Cutters.  Numbering 
Machines,  Electric  Welded  Steel  Chases,  Instan- 
typo  Cleaner. 


COMPOSING  ROOM 

Model  5  Linotype,  2  molds.  Monomelt  and  motor. 
Square  Leg  Imposing  Table.  Semi-Steel  Top. 
45"x67".  A  Buyl 

Hamilton  Imp.  Table  with  Sun-Steel  Top  39x83. 
Letter  Boards.  Chase  Rack.  Furniture  10  to 
140.  Metal  Fur.  10  to  60. 

I— Cost  Cutter  Saw,  Style  B,  new. 

I — Cost  Cutter  Saw,  Style  A. 

I — Amsco  Power  Miterer. 

C.  A  G.  Jiqsaw  Router  and  Type-HI  Machlnao. 

I— Automatic  Tesch  Saw  Filer 

AUTOMATIC  PAPER  CUHERS 

1—35"  Seybold.  1—44"  Soybold  Daytop. 

44"  Oswego  (Seybold  make) 

1—44"  Sheridan  New  Model,  like  new. 

50"  Twentieth  Century  Seybold. 

53"  Seybold  20th  Century. 

HAND  CLAMP  POWER  CUTTERS 

I — 34'/2"  CAP  Craftsman. 

1—32"  Diamond.  1—32"  Seybold. 

34"  Chandler  A  Price. 

PROOF  PRESSES 

No.  17  Vandercook  Composing  Room  Cylinder. 

No.  I  Vandercook,  Bed  14x18",  like  new. 

No.  0  Poco,  Bed  l2yBXl8'/4  ,  renewed. 

Washington  Hand.  Bed  20x25". 

Fremont  or  Challenge  Roller  Series. 

Prices  from  $15.00  and  up. 

All  Sizes  Vandercook  Proof  Presses,  new 

FOR  THE  BINDERY 

I — Model  C  Cleveland  Folder  with  SS-page  At¬ 
tachment,  size  19x25. 

I — Model  B  Cleveland  Folder  with  32  pp.  attach¬ 
ment.  Sheet  25"x38". 

I— each  19x25;  17x22;  14x19  Baum  Folders. 

I — Mick  Paper  Drill,  sacrifice. 

I — Challenge  Paper  Drill  and  Slotting  attachment. 
I — 28"  Rosback  Foot  Power  Perforator. 

I — Pony  Six  Rosback  Punch. 

I— Portland  Power  Punch. 

I — Portland  Foot  Power  Punch. 

I — Sterling  Round  Corner  Cutter,  Foot  Power. 

I — Model  Y  6R  Krause,  Round  Cor.  Foot  Power. 
I — Morrison  Stitcher,  '/z"  Capacity. 

I — Boston  Foot  Stapler,  Model  A. 

I — Latham  Stitcher,  ^s"  capacity. 

Latham  Box  Stitcher. 

I — Boston  No.  4  Stitcher,  V2"  capacity. 

I — Boston  No.  3  Stitcher,  'A"  capacity. 

I — Hand  Stapler,  %"  capacity. 


MACHINES  ON  OUR  DISPLAY  ROOM  FLOOR  FOR  INSPECTION 


We  represent  leading  manufacturers  of  new  machinery  and  equipment.  Our  list  continually 
changing  —  Write  for  your  requirements.  "EVERYTHING  FOR  THE  PRINTER" 

Writs,  Phone  or  Wire--Cable  Address  CHIPRINT  All  Phones  Monroe  1 81 4  P.B.X 

CHICAGO  PRINTERS’  MACHINERY  WORKS 

jOMIVest  Lake  Street  _ Chicago,  Illinois 


Norwich  Film 

B.  H.  H.  Hastings  (Mich.),  de- 

*  sires  information  about  the  Nor¬ 
wich  film,  from  the  point  of  utility  in 
small  engraving  plants,  primarily  with 
the  view  of  dispensing  with  the  camera. 

The  Norwich  film  was  a  transpar- 
ent  grained  gelatin  film,  intended 
for  drawing  upon  in  pencil,  crayon  or 
ink.  It  was  introduced  in  1910  by  Ozias 
Dodge,  Norwich,  Connecticut,  but  is  no 
longer  manufactured. 

As  first  employed,  a  drawing  was 
made  on  the  grained  gelatin  surface, 
which  was  then  flowed  with  collodion  to 
protect  the  design.  From  the  positive  so 
produced,  a  contact  print  was  made  on 
sensitized  copper,  and  the  resulting  nega¬ 
tive  image  etched  intaglio.  The  impres¬ 
sion  from  this  intaglio  plate  obviously 
was  a  faithful  reproduction  of  the  draw¬ 
ing. 

A  modification  of  this  process  was  later 
suggested  by  Dodge  for  small  newspaper 
plants,  and  the  Dodge  Process  Engraving 
Outfit  for  Newspapers  was  invented,  so 
that  simple  line  engravings  could  be  pro¬ 
duced  on  the  premises  without  recourse 
to  expensive  labor  and  equipment.  The 
equipment  of  the  Dodge  Outfit  was 
rather  primitive  judged  from  photoen¬ 
graving  standards,  but  undoubtedly  met 
the  elementary  purpose  for  which  it  was 
intended. 

The  details  of  the  method  employed 
for  the  production  of  relief  illustrations, 
were  as  follows:  the  picture  or  design 
was  drawn  on  the  grained  gelatin  film 


with  a  pencil  or  ink  capable  of  being  di*. 
solved  in  gasoline  or  similar  solvents. 

On  completion  of  the  drawing,  the 
film  was  converted  into  an  artificial  (fac¬ 
titious)  negative  by  first  flowing  over  its 
surface  a  coating  of  Norwich  Film 
Opaque  Varnish,  a  reddish  colored  mix¬ 
ture,  which  imparted  a  strong  non-ac- 
tinic  color  to  the  transparent  gelatin  back¬ 
ground. 

The  greasy  ink  design  was  then  re¬ 
moved  from  the  varnished  film  by  swab¬ 
bing  off  the  ink  with  absorbent  cotton 
moistened  with  gasoline;  leaving  the 
drawing  as  a  transparent  picture  against 
the  reddish  ground  of  the  film.  The  nega¬ 
tive  so  produced  could  then  be  used  for 
photoprinting  on  sensitized  zinc  or  cop¬ 
per,  as  the  first  step  in  the  creation  of  a 
relief  engraving. 

The  general  idea  embracing  the  use  of 
the  Norwich  film  possessed  certain  possi¬ 
bilities,  but  labored  under  two  disad¬ 
vantages:  the  drawing  had  to  be  made 
the  exact  size  of  the  required  engraving 
(not  always  an  easy  matter)  if  the  camera 
really  was  to  be  dispensed  with;  secondly, 
the  execution  of  presentable  drawings  in 
pencil  or  crayon  necessitates  a  certain 
artistic  skill  —  there  probably  is  nothing 
quite  so  painful  to  a  beauty-loving  public 
as  an  amateurishly  drawn  pencil  sketch! 
Good  pencil  artists  are  not  exactly  a  fre¬ 
quent  occurrence  in  small  towns  and 
villages. 

After  decline  of  the  Dodge  Process,  a 
method  based  on  its  original  prindples 
was  invented  in  1930  by  Fred  Reed, 
(Continued  on  page  42) 


QUESTIONS  and  ANSWERS 
on 

PHOTOENGRAVING 


By  J.  S.  MERTLE 
Director,  Graphic  Arts  Division 
G.  Cramer  Dry  Plate  Company 


Now  a  Dual  Purpose  Machine.' 
Enables  small  printer  to.  produce 
profitably  and  in  volume,  with  greater 
ease  of  operation,  not  only 
hole  loose  leaf  work  ,  but  also 
slotted  or  open  hole  loose  leaf  ledger . 
sheets,  sales  record  sheets  andl 
countless  others. 


HARRIS  ★ 

SEYBOLD 
★  POTTER 


Seybold  Machine  Co,  Diviaion . 
813  Waahington  St.,  Dayton,  Ohio  ' 

Seybold  Sales  Agencies  ‘  '  l  ’X 

E.F.LRwsoa  Company^  IncfiN^ 
J.H.Schroeter&Bro^Ioc/ . . . ,  Ad«tita,Ga.. 
Chas.  N.  Stevens Coinpaay, Inc.  ..  Chtcaao.  IB. 
iHaitjry.W.  BrtatoallCo/ .  San  ErancitMXk,  Calif. 


R  PROBUiti, 

KENNETH  Hunt 


Wear  Due  to  Paper 

Q  There  have  been  a  number  of  oc- 
*  casions  this  year  that  have  re¬ 
minded  the  editor  of  the  old,  traditional 
assumption  that  dull  coated  and  semi- 
dull  coated  papers  wear  out  halftones 
faster  than  glossy  coated  papers  because 
of  the  abrasive  nature  of  the  coating  used 
in  this  type  of  paper. 

A  It  is  important  now  to  realize  that 
manufacturers  of  these  dull  papers 
are  not  generally  using  mineral  pigment 
of  any  more  abrasive  nature  than  those 
used  for  glossy  coated  papers. 

Years  ago,  mineral  pigments  such  as 
Pearl  Filler,  Fuller’s  Earth  and  other 
abrasive  substances  were  somewhat  gen¬ 
erally  used  for  dull  coated  paper  and 
there  was,  undoubtedly,  some  reason  to 
believe  that  these  had  their  effect  upon 
plate  wear  to  a  marked  degree.  Today, 
the  mineral  pigments  commonly  used  are 
not  as  abrasive  as  clay  or  some  particles 
of  clay  that  would  be  used  in  enamel 
papers. 

It  is  our  opinion  that,  in  general,  the 
reason  for  believing  there  is  greater  plate 
wear  when  using  dull  coated  papers  is 
that  greater  impression  is  required  to  get 
down  into  a  dull  coated  sheet  and  en¬ 
gravers  are  in  the  habit  of  etching  deeper 
the  plates  that  are  used  on  dull  coated 
papers. 

There  are,  of  course,  some  jobs  which 
should  not  under  any  circumstances  be 
printed  on  dull  coated  papers.  In  gen¬ 
eral,  a  printing  job  in  which  worn  plates, 
poor  electrotypes,  or  plates  with  a  great 
deal  of  poor  medium  tones  must  be  used, 
should  be  done  on  enamel  rather  than  on 


dull  coated.  If,  however,  all  plates  are  io 
good  condition,  whether  originals  or  dec-  ■ 
trotypes,  and  screen  not  finer  than  1J3 
line,  a  good  job  can  be  secured  on  dull 
coated  papers. 

One  hundred  and  twenty  line  screen 
plates  are  to  be  preferred  for  semi-duU  w 
dull  papers  because  the  slightly  greater 
impression  necessary  means  that  the  half¬ 
tones  are  squeezed  just  a  little  bit  harder 
and  this,  with  the  natural  spread  of  ink 
on  dull  papers,  tends  to  give  133  line 
value  to  120  line  plates. 

Dull  coated  paper  does  require  more 
makeready  than  enamel  and  it  also  re¬ 
quires  more  impression.  The  surface  of 
the  paper  is  not  as  smooth  as  glossy 
coated  and,  therefore,  because  it  requires 
more  impression,  the  matter  of  makeready 
is  of  even  greater  importance  than  on  a 
glossy  paper. 

It  is  known  that  some  printers  who  do 
a  good  deal  of  work  on  dull  coated  papers 
prefer  to  use  a  softer  ink  than  they  would 
on  enamel,  claiming  that  a  stiff  ink  does 
not  give  as  good  results.  The  editor 
doesn’t  pretend  to  know  about  such  de¬ 
tails. 

The  question  of  plate  wear  due  to  dull 
coated  papers  seems  to  be  entirely  tied  up 
with  the  amount  of  impression,  the  qual¬ 
ity  of  the  makeready,  the  structural 
strength  of  the  halftone  dots,  so  that 
when  the  work  is  being  done  the  contact 
of  the  paper  on  the  form  will  be  ac¬ 
complished  with  more  even  impression 
throughout  the  form.  The  editor  brings 
up  this  question  of  the  source  of  plate 
wear  to  refute  the  idea  that  it  is  due  to 
(Continued  on  page  41} 
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Your  Earning  Power  is  Increased 


when  you  use  a 

Diamond  Power  Cutter 

When  the  cost  goes  down,  the  profit 
margin  goes  up  .  .  .  That’s  how  the 
Diamond  Power  Cutter  increases  prof¬ 
its.  Speed,  Power  and  Accuracy  with 
Safety  are  Challenge* Diamond  fea¬ 
tures  that  you  cannot  afford  to  over¬ 
look.  The  Diamond  is  an  all-around 
money-maker,  and  you  can  bank  on  it 
day  in  and  day  out,  year  after  year. 

Investigate  now  -  -  -  It  will  pay  you. 


— Patcnts==l,a36,l04  . l,895/»»0^=-^-^^i/923/293=^  - 

The  Challenge  Machinery  Company 

Chicago  GRAND  HAVEN,  MICHIGAN  New  York 


O  A  \  with  Southworth  Simple 

OaJL  V  JL>  — the  Economical  Paper  Conditioner 


4  Compartment 
Simplex.  Capacity 
60,000  sheets  per 
8  hours 


Much  of  your  paper  work  is  special-  The  SOUTHWORTH  SIMPLEX 
ized.  This  makes  pa{Mr  conditioning  positively  saves  you  money.  Write  us 
imperative  However,  the  best  saleman  for  further  information  and 

cannot  sell  at  a  profit  if  production  •  t  •  •  .  j 

costs  are  high.  users.  Satisfaction  is  gunranteed. 

SOUTHWORTH  also  manufactures  Humidifiers,  Universal 
Paper  Joggers,  Holdfast  Hangers,  Punching,  Round  Corriering  and 
Perforating  Machinery  of  all  kinds.  Special  machines  built  to  order 

SOUTHWORTH  MACHINE  COMPANY,  Pordand,  Mda* 


PRINTING  problem^ 

By  J.  GUS  LIEBENOW 


Plate  Varnishing 

QWe  have  trouble  with  varnish  cov- 
*  ering  labels  on  a  cylinder  press, 
using  Blank  varnish  with  a  little  vaseline. 

Cannot  procure  a  high  gloss.  They 
look  mottled  and  stick  together  in  small 
lots  of  100.  Use  hard  rollers  but  varnish 
accumulates  on  ends;  wash  with  alcohol 
noon  and  night  but  this  ruins  them.  Put 
grease  on  ends  of  rolls.  In  a  couple  of 
days  they  are  all  gone.  Use  a  little  gas 
on  delivery  end  to  jog.  If  you  can  help 
us  would  be  pleased. — Burlington,  Vt. 

A  When  you  are  using  press  varnish 
or  plate  varnish,  you  cannot  rea¬ 
sonably  expect  to  retain  gloss  if  you  add 
any  vaseline,  no  matter  how  minute  a 
quantity. 

You  should  use  rollers  that  are  not  too 
hard  and  they  should  be  lightly  set,  and 
attempt  to  take  your  impression  with  a 
minimum  amount  of  impression.  All  the 
squeeze  that  you  apply  tends  toward  mot¬ 
tling. 

I  would  suggest  that  you  run  your 
packing  fairly  soft,  which  will  also  reduce 
the  tendency  to  mottle. 

In  doing  plate  varnishing,  it  is  rec¬ 
ommended  that  you  use  either  a  linoleum 
or  a  rubber  plate,  rather  than  a  zinc  or 
a  wood  plate.  Both  of  these  plates  are 
madeready  for  a  kiss  impression  and  only 
deposit  the  amount  of  varnish  required. 

Using  Blank  varnish  you  should  be 
able  to  run  from  100  to  200  sheets,  rack¬ 
ing  out  your  work,  but  as  this  work  is 


drying  it  should  be  fanned  or  winded 
from  time  to  time. 

The  reason  for  your  varnish  accumulat¬ 
ing  on  the  ends  of  your  rollers  is  that 
your  rollers  are  too  hard.  Whether  it  is 
ink  or  varnish,  hard  rollers  will  always 
tend  to  work  the  ink  toward  the  ends. 

Using  a  gas  heater  on  your  delivery 
end  is  perfectly  proper  and  you  need  not 
have  any  fears  about  using  too  much 
heat,  because  in  spirit  varnish  plants 
regular  kilns,  gas  heated,  are  built  for 
setting  the  varnish. 

You  must  bear  in  mind,  however,  when 
running  plate  varnish,  you  just  want 
enough  varnish  to  cover  and  do  not  at¬ 
tempt  to  achieve  full  gloss  while  your 
sheets  are  wet.  This  gloss  develops  after 
the  varnish  is  dried  and  a  little  experi¬ 
menting  is  necessary  along  these  lines. 
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‘‘THE  AMERICAN  PRESSMAN,”  in  its  October  and 
November  issues,  contains  some  interesting  articles 
on  PRINTERS’  ROLLERS. 

Every  user  of  rollers  could  read  these  articles  with 
benefit.  Most  of  the  statements  therein  can  be  sub¬ 
scribed  to  by  the  competent  roller  makers  of  the 
United  States,  but  a  few  of  the  statements  therein  are 
wrong  and  are  based  upon  some  of  the  old  beliefs 
regarding  rollers,  which  have  long  since  been  dis¬ 
proved. 

In  general,  the  articles  are  good  and  you  should 
read  them. 

If  you  want  our  comments,  write  us. 


SAMI  BINGHAM’S  SON  MFG.  CO. 

MANUFACTURERS  OF 

PRINTERS’  ROLLERS 


RUBBER  ROLLERS 
FABRIC-COVERED 
ROLLERS 

NON-MELTABLE  ROLLERS 
GRAINING  ROLLERS 


OFFSET  ROLLERS 
LITHOGRAPH  ROLLERS 

VARNISH  AND  LACQUER 
ROLLERS 

COMPOSITION  ROLLERS 


FACTORIES 

Chicago 

Atlanta  Dallas  Indianapolis  Minneapolis 

Cincinnati  Des  Moines  Kalamazoo  Pittsburgh 

Cleveland  Detroit  Kansas  City  Springfield,  O. 

Nashville  Houston  St.  Louis  Oklahoma  City 
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published  by  the 
Grraphic  Arts  Publishing  Co. 

608  South  Dearborn  Street 
Chicago 

Telephone:  Harrison  0486 


Member 

Circulation 


CCA 


Controlled 
Audit,  Inc. 


and  Periodical  Publishers  Institute 
Printed  in  U.  S.  A. 

»’e  reserve  the  right  to  reject  advertising  for  cause. 


lar  page  to  the  pushing  of  a  construc¬ 
tive  idea. 

Now,  let’s  see. 

We  ought  to  urge  printers’  organiza¬ 
tions  to  follow  the  suggestions  em¬ 
bodied  in  the  letter  of  November  24 
sent  out  by  the  National  Printing 
Equipment  Association  Committee, 
appointed  to  further  the  movement 
of  increasing  the  consumption  of 
printing.  There  is  no  question  but 
that  this  movement,  originated  by 
Joseph  T.  Mackey,  is  worthy  of 
whole-hearted  support.  We  trust  that 
organizations  throughout  the  country 
will  soon  hold  special  clinical  meet¬ 
ings. 

♦  *  jtt 


BUSINESS  STAFF 

A.  F.  Lewis . General  Manager 

Eldon  H. Gleason  .  Advertising  Manager 

EDITORIAL  STAFF 

D.  B.  Eisenberg . Managing  Editor 

J.  Gus  Liebenow . Technical  Editor 

Haywood  H.  Hunt  Associate  Editor 

E.  Kenneth  Hunt  .  .  .  Associate  Editor 

Ellis  Bassist . Associate  Editor 

John  Reed . Associate  Editor 

A.  J.  Hoerth . Associate  Editor 

J.  S.  Mertle . Associate  Editor 

H.  C.  Rockwell . Associate  Editor 


The  Editor  Thinks: 

HAT,  at  this  last  hour  of  going  to 
press,  we  wish  we  were  like  Arthur 
Brisbane,  who,  if  reports  are  true, 
dashes  oflP  his  daily  editorial  column 

in  something  like  twenty  minutes. 

♦  ♦  ♦ 

That  we  ought  to  devote  this  particu¬ 


That  we  ought  to  call  attention  to  the 
letter  sent  out  on  November  9  by 
Jesse  H.  Jones,  Chairman  of  the 
Board  of  the  Reconstruction  Finance 
Corporation,  in  which  letter  Mr. 
Jones  points  out  that  commercial 
businesses  have  failed  to  take  advan¬ 
tage  of  the  financial  assistance  which 
the  Corporation  is  prepared  to  extend. 
♦  ♦ 

That  furthermore,  and  finally,  in¬ 
dividuals  in  the  Graphic  Arts  field 
should  be  urged  to  reflect,  in  these 
days  of  the  dying  year,  that  1934  has 
not  been  the  catastrophic  year  we 
feared  it  might  be;  that,  on  the  con¬ 
trary,  it  has  brought  to  light  many 
definite  signs  of  economic  and  indus¬ 
trial  recovery  in  the  country;  and 
that  1935  promises  much  as  to  im¬ 
provement  in  business  and  progress 
in  the  Graphic  Arts  Industries. 
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^solve  for  19351 


I  value  the  Twentieth 
Century  Encyclopedia. 

Charles  W.  Oertel, 
Springdale,  Conn. 


We  were  very  much 
pleased  with  our  copy  of 
the  Twentieth  Century 
Encyclopedia  of  Print¬ 
ing. 

Everett  Nelson, 
Providence,  R.  I. 


The  Twentieth  Century 
Encyclopedia  of  Printing 
is  all  that  is  claimed 
for  it. 

Harold  E.  Waite, 
London,  England. 


To  post  yourself  as  much  as  possible 
on  different  phases  of  your  particular 
branch  of  the  graphic  arts. 

To  inform  yourself  as  to  related 
processes  and  branches. 

And,  in  order  to  do  the  above,  to 
keep  handy  for  ready  reference  a 
copy  of 

THE 

Twentieth  Century 
Encyclopedia  of 
Printing 

This  work  covers  the  subjects  of  Composing, 
Typesetting,  Letter-press  Printing,  Binding, 
Offset  and  Lithographic  Printing,  Bronzing, 
Embossing,  Bookmaking,  Specialty  Work, 
Photoengraving,  Electrotyping,  and  so 
forth.  It  contains  a  glossary  of  printing 
terms;  304  illustrations;  is  well  printed  and 
attractively  bound. 

Formerly  $10.00 

Price  Now 

Send  check  or  money  order  with  order. 

Graphic  Arts  Pub*  Co* 

608  South  Dearborn  Street 
Chicago 
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ern  o 
ession 


Printer 


—  Mystery  Value  of 
the  Envelope  World 


ing  quality  and  on  top  of  that,  full  felt  brush  gumming.  A 
"honey,”  we  said  —  yes,  a  "honey” —  with  the  low  price  as  the 
sweetest  part. 


EXTERN  MATES 


1616  W.  PIERCE  ST. 

ENVEIOPE  Company  Milwaukee 

THF  PRINTINr^  AND  IITHft  TRAnF"  W  ISCONSIN 


|i  —now  arming  you  for  Code  conditions  with  bigger-than-ever 
stocks  and  faster-than-ever  Service.  20  to  30  million  envelopes 
ready  for  24  hour  shipment.  Elaborate  NEW  Price  List  Free. 
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(VUDITORIUM 

HOTEL  RATES 
Now  from  ^jso 

Bust  think-you  can  now 
enjoy  the  comfort  and  lux¬ 
ury  of  the  Auditorium  Hotel 
for  as  little  as$|50a  day 
for  a  room  without  private 
bath  or  from  $2?°  a  day  with 
private  bath.  A  splendid 
location-  every  conven¬ 
ience  -  in  an  atmosphere 
of  luxury  at  low  cost 

MICHIGAN  AVE  AT  CONGRESS 

CHICAGO 


“■—KWaTOctiOfli 

S.  T.  E.,  Rockford,  HI.,  asks  u$  to 
recommend  a  few  reference  books  fot 
the  proofreader’s  use  in  a  medium-sizwl 
printshop. 

Reference-works  we  consider  essential 
are  a  modem  dictionary,  an  encydopedia 
the  Bible  (with  a  concordance) ,  an  atlas 
an  almanac  (of  the  type  sponsored  yeady 
by  newspaper  publishers) ,  telephone  and 
street  directories.  Among  other  work 
that  may  well  be  included  are  histories, 
foreign-English  dictionaries,  a  gazetteet 
a  U.  S.  postal  guide,  a  technical  diction- 
arv,  printing-office  style-books  and  type¬ 
founders’  catalogs.  I 

J.  O.  L.,  Fargo,  N.  Dak.,  queries  the 
significance  of  ”pot-boiler.” 

"Pot-boiler”  is  a  slang  term  applied  to 
one  who  produces  literary  or  artistic 
work  simply  as  a  means  of  subsistence. 

It  is  more  frequently  said  derogatorily 
of  the  work  so  produced. 

F.  M.  Chillicothe,  Ohio,  inquires  if 
there  are  exceptions  to  the  rule  of  adding 
an  "s”  in  the  possessive  case. 

Frequently  nouns  ending  in  "s”  do 
not  add  an  "s”  when  another  sibilant 
follows;  as,  Jules’  socks,  the  duchess’ 
spoons. 

O.  R.  Pittsburgh,  Pa.,  writes  to  ascer¬ 
tain  the  part  of  speech  of  the  word 
home  in  the  sentence:  "Let  us  go  home.” 

An  adverb. 

M.  J.  S.,  Worcester,  Mass.,  wishes  to 
know  which  spelling  is  correct — vender 
or  vendor. 

Both  spellings  are  right.  Kendcr  is  the 
common  form;  vendor  is  more  frequently 
used  in  legal  phrases. 

R.  T.  N.,  Fort  Wayne,  Ind.,  makes 
this  inquiry:  "Should  the  word  Bible  al¬ 
ways  be  capitalized?” 

Not  necessarily.  A  bible  may  be  any 
book  of  importance;  "The  dictionary  is 
the  proofreader’s  bible,”  for  instance. 
Formerly  stone-casting  engines  of  war¬ 
fare  were  called  bibles. 
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New  DIXON  HEAVY  DUTY  ROUTER 

^  COMPLETE 

w 


Stereotype  Casts 
Zinc 

Qectrotypes 

Copper 

Unotype  Slugs 
Wood 
Robber 
Unoleum 


Fast 

Accurate 

Safe 

Simple  and 
Dependable 


SPECIFICATIONS 

Motor— Ball  bearing,  20,000  R.  P.  M.,  fan- 
cooled,  heavy  duty,  raises  and  lowers  inside 
inn,  by  hand  wheel. 

FMt  Stirmp — (not  illustrated)  Makes  it  pos¬ 
sible  to  raise  and  lower  the  arms  by  foot  action. 
Lirht  Fixture — Light  located  at  side  of  motor. 
Siritch — Located  on  side  of  motor. 

.•jrmfr— Heavy  reinforced  cast  iron. 

Bed— Size  24Vi*xl8*  machined  surface. 
WoiUiolder — Locks  any  size  or  shape  cut.  Com¬ 
plete  with  router  bits,  light  bulb,  plug  and  cord. 


•  Large  or  small  newspapers  and 
printing  plants  should  have  this- 
router  and  type-high  planer.  Its 
production  and  operation  is  the- 
same  as  the  larger  machines  and 
is  constructed  to  give  years  of 
service.  It  will  pay  for  itself  in  a* 
short  time  and  improve  produc¬ 
tion.  Send  for  further  information* 
and  payment  plan. 


AUTOMATIC  SAW  SHARPENING  CO.,  735-41  E.  OMo  Slrett,  Indimapolit, Ind 
Sharpeners  of  Printers  and  Stereotypers  Saws 


HONEST  VALUE! 

We  make  a  bid  for  your  business  on  one  basis,  and 
only  one,  to  give  maximum  sound  value  at  reason- 
able  cost.  We  assume  that  you  want  the  worth  of 
your  money  whether  for  a  new  galley  cabinet  or 
rebuilt  Miehle  Press.  When  you  ask  us  to  quote  or 
place  an  order  with  this  house  you  have  the  absolute 
cissurance  that  we  are  as  fully  interested  in  giving 
you  real  and  lasting  satisfaction  as  you  are  insistent 
upon  having  it. 

.  —• - 

TYPE  &  PRESS  of  ILLINOIS 

632  Sherman  St.,  Chicago 

Branch:  Film  Exchange  Bldg.,  Cleveland 
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IMPERIAL 

COMPOUND 


THE  PRESSROOM  DOCTOR 

Will  eliminate  crystallizing,  offsetting, 
mottling,  picking,  etc. 

Will  improve  the  working  and  laying 
qualities  of  all  inks. 

Will  help  to  make  metallic  inks  print. 
Unexcelled  for  three  and  four  color 
work. 

Will  make  any  ink  print  sharp  and  clean. 
Is  not  greasy  and  will  work  on  litho- 
•graphic  presses. 

Introductory  Offer.  Send  $1.00  for  a 
large  can  of  Imperial  Compound.  Trial 
offer  good  for  30  days  only. 

IMPERIAL.  COMPOUND 
Manufactured  only  by 

The  Charles  August  Corporation 

Makers  of  Fine  INKS  for  Every 
System  of  Printing 

il6  Orleans  St.  CHICAGO,  LLL. 


MEGILL'S 

GAUGE  PINS 


The  Spring  Tongue  Gauge  Pin 
(Registered  U.  S.  Pat.  Off.) 


Price  ^1.80  doz.  50c  set  of  3 
Holds  securely  Best  Gauge 
Pin  made. 

SOME  OF  OUR  OTHER  DEVICES 
Automatic  Side  Gauge  $6.00  ea. 

Gripper  Fingers  60c  ea. 

Gripper  Cross  Bars  $1.75  &  $3.00  ea. 

Double  Grip  Gauge  $1.75  set 

Extension  Feed  Guide  $1.75  set 

Original  Steel  Gauge  Pin  75c  doa. 

Flexible  Gauge  Pin  75c  doa. 

Complete  Circular  on  request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 
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Libel  and  Liability 

(Continued  from  page  6) 

is  a  crime  punishable  by  fine  and  im¬ 
prisonment.  The  fixing  of  the  monetary 
amount  of  the  damage  done  to  the  plain, 
tiff  is  necessarily  somewhat  arbitrary 
Very  large  amounts  have  been  asked  in 
some  recent  libel  suits,  but  these  have 
probably  been  greatly  reduced  by  tL 
juries  or  judges  charged  with  the  duty 
of  making  the  awards. 

The  efficient  printer  is  one  who  recog. 
nizes  his  responsibility  for  all  printed 
matter  produced  in  his  plant.  The  cost 
of  merely  defending  libel  suits  may  h 
very  heavy,  and  the  loss  of  time  and  good 
will  may  seriously  harm  the  printer’s 
business.  Somewhere  in  the  plant— in 
the  proof  rom  or  office,  normally - 
there  should  be  an  eagle-eyed  person  ever 
on  the  watch  to  prevent  the  printing  of 
directly  or  indirectly  defamatory  state¬ 
ments.  The  competent  proofreader  or 
copy  editor  can  render  his  employer  an 
important  service  by  deleting  or  refer¬ 
ring  to  the  proper  authority  all  items  in 
copy  and  proof  which  contain  matter  pos¬ 
sible  of  interpretation  as  libelous. 

- GAM  — 

Tbe  Mlailinii  List 

(Continued  from  page  10) 

Nor  can  you  look  for  help  to  concerns 
whose  business  it  is  to  furnish  mailing 
lists  of  all  kinds,  whether  of  butchers, 
bakers,  or  candle-stick  makers.  These 
companies  handle  mailing  lists  of  hun¬ 
dreds  of  industries  and  depend  for  theit 
information  upon  trade  directories,  tele¬ 
phone  books,  and  the  like.  By  the  time 
this  second-hand  information  becomes 
third  or  fourth-hand  it  is  practically  val¬ 
ueless.  Companies  specializing  in  mail 
lists  of  but  one  industry  are  rare  and 
are  undoubtedly  the  most  reliable  when 
found. 

Many  manufacturers  who  sell  through 
dealers  depend  upon  the  combined  mail¬ 
ing  lists  of  their  dealers.  This  is  not  al- 
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DMSM>JY 


HTCAGQ. 


Manufacturer  of 

DAVID  M.  RAPPORT.  Pres. 

PRINTERS 

OFFSET 

ROLLERS 

RUBBER 

LITHOGRAPH 

NEWSPAPER 

OFFSET 

BLANKETS 

NEWSPAPER 

ALLIED 


AMERICA'S 


BoCdllSG  today  Allied  of' 
fers  you  one  of  the  largest  stocks  of 
New  and  Rebuilt  Machinery  .  .  . 

Because  Allied  conducts 
its  business  upon  the  basis  of  The 
Golden  Rule  and  the  Rotary  Slogan. 

You,  Mr.  Buyer,  can  make  your  purchases 
all  in  one  place,  with  perfect  safety  and 
satisfaction. 


COMPLETE 
PRINTERS  & 
BOOKBINDERS 
SUPPLY 
HOUSE  ' 


Allied  Printing  &  Binding  Machinery,  Inc. 

1975  EAST  65TH  ST.,  CLEVELAND,  OHIO 


Representatives  from  Coast  to  Coast 
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I  FRANKLIN’S  1 

Calendar  and  Almanac 

CATALOG 

This  catalog  is  the  most  extensive 
ever  published  during  the  73  years 
of  publication— it’s  just  chuck  full 
of  attractive  styles  and  designs  to 
fit  any  calendar  requirement,  con¬ 
sisting  of 

Pad  Plates  Yearly  Plates 
Almanac  Plates 

This  catalog  is  too  expensive  to 
send  free  for  the  asking,  that  is  why 
we  ask  you  to  send  25c,  which  will 
be  credited  to  you  on  receipt  of 
your  first  order.  Send  for  it  today! 

The  Franklin  Company 
808  W.  Van  Buren  St.,  Chicaeo,  III. 
Phon*  Hay  market  lOOO 


All  The  Comforts  of 
Home  May  be  Found  at 

THE  BROZTELL 

A  DISTINCTIVE  HOTEL 

IT  IS  easily  accessible  to  shopping 
and  theatrical  centers,  churches, 
libraries,  parks  and  transporta¬ 
tion  lines. 

LADIES  TRAVELING  without 
escort  will  appreciate  the  atmos¬ 
phere  of  security  and  rest  it  offers. 
EVERY  ROOM  with  tub  and 
shower. 

Room  with  Bath  $1.50 

HOTEL  BROZTELL 

FIFTH  AVENUE  &  27th  ST.,  N.  Y. 
J.  Sugarman,  Manager 


ways  sound  policy.  First  of  all,  the  liju 
furnished  by  agents  or  distributors  ate 
subject  to  the  same  ills  as  any  other  list. 
Second,  and  this  is  important,  these  deal- 
ers  also  distribute  products  of  other  man- 
ufacturers.  Their  mailing  lists  indude 
names  of  prospective  buyers  of  dl  the 
different  products  they  handle.  To  take 
you  to  familiar  ground,  a  bond  paper 
manufacturer,  for  example,  will  sell  to  a 
distributor  also  dealing  in  book,  blotting, 
bristol,  manila,  and  other  papers.  If  the 
manufacturer  uses  this  dealer’s  list  he  will 
be  soliciting  business  from  many  names 
where  there  is  none  to  be  had,  for  the 
dealer’s  list  will  include  potential  buyers 
of  all  the  lines  the  dealer  carries. 

There  are  some  firms  and  individuals 
that  cannot  be  told  anything  about  their 
present  and  potential  customers  because 
they  know  all  there  is  to  know  about 
them,  including  their  families,  hobbies, 
and  the  like.  The  more  insistent  they 
are  that  this  is  so,  the  more  apt  they  are 
to  be  in  error.  One  particularly  insistent 
merchant,  after  an  investigation  he  had 
discouraged,  learned  he  had  a  consider¬ 
able  number  of  names  on  his  active  list, 
that  had  been  out  of  business  upwards 
of  five  years. 

Credit  information  serves  a  useful  pur¬ 
pose  but  is  not  always  a  trustworthy  basis 
for  compiling  a  list.  A  printer  rated 
^50,000  A1  appears  at  first  glance  to  be 
a  good  prospect  for,  let  us  say,  this  same 
bond  paper  manufacturer.  Yet  this 
printer  may  be  equipped  with  cylinder 
presses  exclusively  and  not  turn  a  sheet 
of  bond  paper  from  one  year  to  another. 
The  job  press  shop  with  a  much  less  at¬ 
tractive  rating  would  be  by  far  the  better 
prospect. 

It  is  to  be  hoped  that  sometime  in  the 
future  cooperation  between  competitors 
in  the  same  field  will  progress  to  the 
point  where  they  will  contribute  jointly 
to  the  maintenance  of  a  central  mail  list 
bureau,  instead  of,  as  at  present,  each 
supporting  (and  not  very  effectively)  his 
own  mail  list.  This  cooperation  will  elimi¬ 
nate  the  tremendous  duplication  of  ad- 
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_ —  C.O  GIRDER  SALEoo- 

January 

Whole  Series  Included.  This  FREE  FONTS  during  this  sale  brings 

special  offer  includes  all  3  weights,  dividends  in  free  fonts.  You  might  as 
Light,  Medium,  &  Heavy,  in  all  sizes.  well  gel  them.  Send  now  for  Special 
Dividends  In  Type.  An  order  for  Gir-  Sale  Circular,  including  specimens. 

Jud  Ji^  tku  cuL  to  f^ouc  ietteckead  omL  mail  io 

CONTINENTAL  TYPEFOUNDERS  ASSOCIATION.  INC. 

228  East  45  St.,  New  Yo^  Set  in  Girder  and  Signal 


BRACKETT  MACHINES 

Will  reinforce  end  sheets  and  sec¬ 
tions  with  tape,  tip  the  fly  leaf  to 
the  signature  and  deliver  by  fold¬ 
ing  to  single  page  size,  all  in  one 
operation.  Applies  tape  along  edge 
or  center  of  sheets  for  reinforcing, 
makes  hinges,  or  strips  any  class 
of  work  around  the  back. 

The  Brackett  Stripping 
Machine  Company 

60%  S.  Dearborn  St.,  Chicago,  Illinois 
28  W.  23d,  New  York  City 


—STOP  HUNTING— 

VERTIFILE your  cuts 

Find  Them  Instantly 


jNilii'iW!'  <T 


Systematic 


Sectional 


Less  in  Cost 
Than  a  Good 
Cut  Lost 

ANGLE  STEEL  EQUIPMENT  CO. 

32  S.  Clinton  St.,  CHICAGO 


vStncTair  a«6*VftTcnti«c  Cjo. 

INKS 

FOR  ALL  PRINTING  PURPOSES 

11-21  St.  Clair  Place  New  York 

Branches  in  JRrineinai  Cities 
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TRY 

CROMWELL  TYMPAN 
•  AT  OUR  EXPENSE 


Test  It  out  in  your  shoi»— 

learn  why  there  Is  no  substitute  for 
Cromwell  Tympan.  Simply  state 
size  and  make  of  your  press  and 
trial  sheets  will  be  sent  gratis! 


CROMWELL 


SPECIAL 

l^mpan 


The  Cromwell 
Paper  Company^ - 


PREPARED 

Paper 


4801-21 
S.  Whipple 
Street 

Chicago,  Ill. 


Keen, 

Clean 

Cutting 


COBS  MICRO-GROUND  PAPER 
KNIVES 

give  better  service.  The  Finest  Knife  is 
none  too  good  for  your  paper  cutters. 
Coes  Knives  have  an  enviable  reputation 
for  doing  every  job  well  on  all  kinds  of 
paper  stock. 


Write  today  for  complete  information 


LORING  COES  COMPANY 

WORCESTER,  MASS. 


dressing  equipment,  reduce  the  space  te  ' 
quirements  (and  the  rent)  of  individual  1 
firms,  do  away  with  personnel  now  busily 
engaged  in  doing  the  identical  job  in  hun¬ 
dreds  of  offices,  and  in  ways  too  numei- 
ous  to  mention  here  react  to  the  advan¬ 
tage  of  business.  Last,  and  by  no  means 
least,  it  will  provide  a  central  organiza 
tion  whose  sole  business  it  will  be  to  keep 
an  accurate  check  on  the  industry  for  tL 
benefit  of  all  members.  These  members 
will  then  be  entirely  free  from  mad  list 
worries  and  can  be  assured  of  having  their 
advertising  correctly  addressed,  either  by 
the  central  bureau  or  from  lists  provided 
by  the  bureau.  The  cooperation  of  all 
members  will  insure  a  degree  of  accuracy 
impossible  to  achieve  independently. 

In  the  meanwhile  remember  the  price 
of  a  good  list  is  Eternal  Vigilance! 

- GAM  — 

Composing  Room 
Problems 

(Continued  from  page  22) 

QHere  are  some  questions  I  would 
*  like  to  see  answered:  (1)  What  ts 
your  idea  on  the  handling  of  dashes  — 
to  put  a  little  space  in  between  the  dash 
and  the  word  on  either  side,  or  to  run 
the  dash  in  close  to  words  on  either  side 
with  no  extra  space?  (2)  Do  you  prefer 
to  see  quotes,  and  such  punctuation  marks 
as  exclamation  points,  question  marks, 
colons  and  semicolons  right  up  agatnst 
the  letter  next  to  them,  or  separated  by  a 
little  space?  I  have  seen  these  points 
handled  differently  in  good  publications 
and  books. — South  Bend,  Ind. 

A  (1)  With  few  exceptions,  we  believe 
^  •  that  the  dash  looks  better  with  a 
little  extra  space  on  either  side  between 
it  and  the  word  on  either  side.  Many 
dashes  are  cast  with  a  little  blank  space 
on  the  type  body  on  either  side  of  face. 
Most  of  the  standard  dashes  available  are 
wider  than  they  should  be  for  appearance 
sake  for  use  with  type  of  the  same  point- 
size.  Consequently,  it  is  often  advisable 
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to  use  the  next  smaller  size  dash;  as,  with 
a  12-point  line,  use  a  10-point  dash, 
et  cetera.  Another  thing  often  done  by 
careful  typographers  is  to  cut  off  a  point 
or  more  on  either  side  (in  case  the  dash 
extends  to  the  full  width  of  the  body) 
so  that  the  same  point-size  dash  may  be 
used,  with  uniform  space  already  in 
either  side  of  dash.  Where  a  line  occurs 
having  wide  spacing,  it  is  well  to  put 
some  extra  space  in  between  dash  and 
words  on  either  side,  to  sort  of  ”use  up” 
the  space. 

(2)  Our  preference  inclines  towards 
putting  in  a  little  extra  space  between 
word  and  punctuation  points  (except  the 
period  and  comma,  which  go  well  solidly 
against  the  word  which  they  follow)  and 
the  word  which  is  preceded  or  followed. 
The  amount  of  extra  space  will  be  gov¬ 
erned  by  the  shape  of  the  letter  next  to 
the  punctuation.  (See  example  herewith.) 


"Here  we  have  the  punctuation  solid! 
"Note  difference  with  an  extra  point ! 
Compare;  and :  Isn’t  a  space  better? 


Getting  tlie  Gravy 

(Continued  from  page  14) 

dealers.  Sell  them  extra  lineage  if  possi¬ 
ble,  but  at  any  rate  give  them  every  legit¬ 
imate  help  in  boosting  their  sales,  for 
national  contracts  are  generally  placed  on 
a  basis  of  sales  in  the  territory. 

Help  the  dealer  with  his  windows  and 
insist  that  he  use  the  various  dealer  helps 
(booklets,  signs  and  the  like) .  The  more 
you  can  help  boost  the  sales  of  the  prod¬ 
uct,  the  more  likely  you  will  be  to  receive 
increased  advertising  schedules. 


ONE  DOLLARC 

will  bring  this  handy  font  of 

Mgf  II  SILHOUETTES 

n  to  your  composing  room 


(More  than  100  separate  pieces, 
foundry  cast,  extra  hard  metal) 


Mackenzie  &  Harris,  Inc. 

659  Folsom  St.  San  Francisco 


The  illustration  used  on  the  front  cover  of 
this  issue  is  through  the  kindness  of  Miehle 
Printing  Press  &  Manufacturing  Co.,  Chi- 
ftfgo;  and  that  on  page  20  through  the 
kindness  of  the  Omaha  World-Herald, 
Omaha  and  the  Intertype  Corp.,  Chicago. 


Enclosed  please  find  $ _ for  which  you 

ore  to  send  prepaid _ fonts  of  M  &  H  Sil¬ 

houettes  appearing  in  your  advertisement. 

NAME _ 


ADDRESS 
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“STEREOQOIP”p\o«^*!^ 

WITH 
A- 


No 

Experience 

Necessary 


RELIABLE  MAT  MOLDING  AND 
CASTING  UNIT.  A  size  to  fit  your 
needs  will  pay  for  itself  in  a  short 
time,  duplicating  forms,  type,  cuts, 
etc.  No  heat  applied  to  yojur  type. 

Write  for  details. 


—  Manufactured  by — 

STEREOTYPE  EQUIPMENT  CO. 

3628-30  Lincoln  Ave.  CHICAGO 

FORMERLY  PRINTERS  MAT  PAPER  SUPPLY  CO. 

COATED  MATS  —  COMPLETE  SUPPLIES 


Dece^ 

Photoengraving 

Problems 

(Continued  from  page  24) 

South  Bend,  Indiana.  Termed  the  Pemo- 
graj  Process,  it  consisted  of  laying  a  sheet 
of  finely  ground  glass  over  an  etching  w 
illustration,  and  then  making  a  crayon 
sketch  on  the  ground  or  matted  surface. 
The  positive  image  so  produced  was  then 
converted  into  a  photographic  negative 
by  contact  printing  with  a  dry  plate  — 
the  Cramer  Super  Contrast  plate  would 
be  ideal  for  this  purpose. 

Merely  as  an  interesting  experiment, 
the  latter  operation  could  perhaps  be 
eliminated  by  covering  a  greasy  ink  de¬ 
sign  with  a  reddish  colored  alcoholic  or 
celluloid  varnish,  applied  sparingly,  and 
the  ink  or  grease-crayon  image  then  re¬ 
moved  with  turpentin,  along  the  same 
line  of  method  used  with  the  Norwich 
film. 

Paper  Problems 

(Continued  from  page  26) 
abrasive  characteristics  of  the  mineral  pig¬ 
ment,  which  is  not  so  under  today’s 
formulas  of  dull  coated  manufacture. 

Among  our  clippings  and  records  we 
find  reference  to  tail  wrinkles  written  by 
Mr.  W.  W.  Hitchner  several  years  ago, 
which  we  think  should  be  repeated  in  this 
issue  as  they  seem  to  cover  a  great  many 
points  that  might  well  be  considered 
when  paper  is  blamed  for  the  cause  of 
tail  wrinkles.  If  paper,  which  is  bothering 
the  printer  because  of  tail  wrinkles,  has 
been  subjected  to  unequal  humidity  con¬ 
ditions  between  the  pressroom  atmos¬ 
phere  and  the  moisture  content  of  the 
paper,  a  fullness  in  the  center  of  the  pa¬ 
per  or  around  the  edge,  due  to  these 
conditions,  will  aggravate  the  tendency 
toward  tail  wrinkles.  Mr.  Hitchner  sug¬ 
gests  certain  things  to  do  when  this  con¬ 
dition  exists,  as  follows: 

"When  troubled  with  wrinkle  ot 
buckle  in  back  edge  of  sheet,  which  often 
occurs  when  running  heavy  border  forms, 
etc.,  the  following  advice  will  be  found 
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"Make  sure  that  impression  is  not 
excessive,  if  less  can  be  carried  try  one 
sheet  less.  See  that  guide  tongues  or 
rests  are  set  correctly,  that  is,  not  too 
high,  also  see  that  feed  board  is  as  low 
as  it  should  be  without  the  tongues 
dragging  on  top  tympan  sheet. 

"When  all  this  has  been  done  and  the 
buckle  or  wrinkle  still  persists  in  showing, 
the  next  thing  to  do  is  to  raise  the  top 
sheet  and  cut  out  on  the  makeready  sheets 
all  the  blank  space  inside  the  border;  do 
this  not  only  on  the  makeready  sheets,  but 
also  on  one  of  the  tympan  sheets.  The 
writer  has  found  this  to  be  a  positive 
remedy  after  strips  of  emery  cloth,  sand 
paper,  etc.,  had  failed.” 

He  covers  in  his  article  almost  every¬ 
thing  that  has  been  known  in  regard  to 
effective  remedies  for  tail  wrinkles,  out¬ 
side  of  the  old  time  remedy  of  cutting 
holes  in  the  plates  inside  so  that  the  air 
can  go  through  the  wood  blocks.  Of 
course,  in  a  form  with  a  border  all  around 
the  edge  and  heavy  printing,  there  is  no 
place  for  the  air  to  go  unless  some  pre¬ 
caution  of  this  kind  is  taken. 


(More  complete  information  about  tail 
wrinkles  from  a  paper  manufacturer’ s  point 
oj  view  were  given  by  this  department  in 
the  March  and  May  issues,  1933.  If  any 
G.  A.  M,  readers  would  like  copies  of  what 
we  said  at  that  time,  we  will  be  glad  to 
supply  the  information.) 


The  Colophon 

The  office  of  "The  Colophon/*  the 
quarterly  treasured  by  collecting  biblio¬ 
philes,  atmounces  that  with  the  spring 
1935  issue,  the  annual  subscription  rate 
for  the  quarterly  is  to  be  six  dollars.  The 
page  size  is  to  be  smaller  than  it  has  been, 
but  the  amount’  of  reading  matter  is  to 
be  increased.  Many  of  the  articles  will  be 
separately  designed  by  noted  typographers 
and  printers.  Each  issue,  as  heretofore, 
will  be  bound  in  boards. 

Saks — Goudy  Type 

Frederic  W.  Goudy,  eminent  type  de¬ 
signer,  has  recently  designed  for  the  ex¬ 
clusive^  use  of  Saks  Fifth  Avenue  a  type 
face  called  Saks-Goudy.  Hereafter  all  the 
advertisements  of  the  Saks  company  will 
be  set  in  this  new  face. 


DO  YOU  RECEIVE 
THE  FAIULAH  FILE 
SALES  BULLETIN? 

•  Window,,  store,  counter  and  package 
displays,  street  car  cards,  calendars,  counter 
cards,  price  cards  and  posters  are  illustrated 
and  described.  Thus  the  Bulletin  contains 
a  selection  of  outstanding  displays,  printed 
or  lithographed,  on  Falpaco  Single  and 
Double  Coated  White  Cardboard,  Falpaeo 
Kraft-in-Middle  and  Falpaco  Fast-to-Light 
Color  Coated  Cardboards. 

•  Those  directly  engaged  in  buying  or 
selling,  creating^  or  using  displays  find  this 
Bulletin  interesting  and  informative.  If  you 
do  either,  we  will  gladly  add  your  name  to 
the  list  on  request.  There  is  no  charge. 


FALULAH  PAPER  COMPANY 
Fitchburg,  Mass. 

New  York  OFfice,  500  Fifth  Ave.,  N.  Y.  City 
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FREE—One  Stand  and  Cutter 
with  your  Initial  Order 


Chesterfield 

MAKE-READY  TISSUE 

NATIONALLY  USED 

■Y  PRINTEAS  AND  LITHOGRAPHERS 


For  PrlntOTB  .001  Thick — 3000  Lin.  Ft. 


Each 

16  Inch  rolls . $  6.60 

20  Inch  rolls .  8.00 


For  Lithos.  .0016  Thick— 8000 lin.  Ft. 


19^  inch  rolis . I  7.00 

26%  inch  rolls .  9.60 

88%  inch  roils .  13.60 

48  inch  rolls .  17.60 


THE  JOHNSTON  PAPER  CO. 

817  Sycamore  St.  Cincinnati.  Ohio 


NEW  FIVE  FOLD 
BROWN  FOLDER 


Specially  designed  for  small  booklets 
and  circulars.  Has  both  parallel  and 
right  angle  folds.  Performs  a  large 
variety  of  work. 

Takes  sheets  from 
11  X  14  to  4x6. 

Write  for  full  information 

BROWN  FOLDING  MACHINE  CO. 

Erie,  Pa. 


Gram’s 

Basmess  Review  | 

(Continued  from  page  18)  | 

present  to  President  Roosevelt,  the  large  ! 
industrial  and  business  leaders  of  the  I 
country  contributing  to  this  progratrr. 

Business  failures  continue  to  dedine 
moderately  with,  as  an  example,  the  week 
ended  November  1st  showing  233  as 
compared  with  225  the  previous  week  but 
294  for  the  same  week  of  1933.  Of 
these  133  were  in  retail  trade  compared  ? 
with  141  the  week  before  and  167  the  year 
before.  In  wholesaling  the  figures  were  ! 
18,  16  and  24  respectively  while  in  manu¬ 
facturing  they  were  56,  50  and  79.  The 
greatest  number  of  failures  were  in  the 
Middle  Atlantic  section  of  the  country 
where  98  compared  with  75  the  week 
previous  and  110  the  year  before.  The 
Pacific  section  was  the  only  one  noting 
an  increase  but  all  other  sections  were  but 
one  or  two  units  from  last  year’s  figures. 

The  debits  to  individual  accounts  dur¬ 
ing  October  were  $12,285,719,000  in  New 
York  City,  $14,464,723,000  in  140  other 
cities  for  a  total  of  $26,750,442,000  as 
compared  with  $27,221,000,000  for  the 
same  group  in  January  of  this  year,  ^26,- 
307,000,000  for  October,  1933  and  ^25,- 
298,000.000  for  October,  1932. 

Bank  clearings  in  principal  cities  of 
the  United  States  during  the  week  ended 
November  21  amounted  to  $4,584,949,- 
000,  a  decline  of  3.1  per  cent  from  the  $4,- 
731,257,000  reported  in  the  same  week 
of  last  year.  Most  of  the  large  cities  out¬ 
side  of  New  York  reported  substantial 
gains  led  by  New  Orleans  with  a  gain  of 
36.5  per  cent. 

- GAM  — 

D.  E.  Plews  Appointed 

D.  E.  Plews  has  been  appointed  vice 
president  of  the  Cuneo  Press,  Chicago.  He 
has  been  on  the  executive  and  sales  staffs 
of  the  organization  for  many  years,  and 
has  been  sales  manager  up  to  the  time  of 
his  appointment.  Geo.  W.  Rue  succeeds 
him  as  sales  manager. 
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Choose 

Your  Weapons 

(Continued  from  page  16) 
in  the  joints.  He  may  stagger  off  the 
field,  but  it  will  probably  be  with  his  blade 
gone  and  himself  badly  cut  up.  Not  a 
cheerful  spectacle  to  contemplate  in  any 
case,  so  we’ll  consider  new  armament  for 
the  new  and  fairer  competition. 

The  wise  printer  will  install  a  new, 
fast  automatic  press  only  after  careful 
consideration.  Unless  the  press  is  being 
purchased  especially  to  handle  a  new 
contract,  the  supposition  is  that  future 
work  will  be  much  the  same  in  physical 
form  as  the  work  that  has  always  been 
produced.  Therefore,  survey  all  job  rec¬ 
ords  for  the  year  past.  Note  size  of  sheet 
and  number  of  in^pressions  on  each  job. 
With  this  meagre  information  it  is  easy 
CO  decide  just  which  press  will  do  the 
largest  percentage  of  your  total  job  work 
and  give  fastest  production.  We  must 
assume,  of  course,  that  all  fast  auto¬ 
matics  under  consideration  will  give  per¬ 
fect  register,  accurate  impression  and  ade¬ 
quate  distribution.  Don’t  guess  about  the 
size  of  new  automatics  best  suited  to  your 
needs.  Make  this  easy  survey,  and  be 
sure  you’re  right! 

Adequate  equipment  means  to  your 
customer  that  his  printing  and  his  sales 
literature  will  do  its  work  neatly,  attrac¬ 
tively  and  thoroughly  —  in  competition 
with  that  of  his  competitors.  Adequate 
equipment  implies  typographical  excel¬ 
lence,  prompt  deliveries,  good-will  —  in 
short,  printing  as  you  yourself  want  to 
do  it. 

The  poorly-equipped  printer  must  now 
charge  your  own  prices  for  his  inferior 
work;  His  customers  are  yours  the  mo¬ 
ment  you  decide  to  choose  your  weapons. 

- GAM  — 

Gane  Brothers  &  Lane,  Inc.,  1335- 
1345  W.  Lake  Street,  Chicago,  announce 
that  they  have  acquired  the  Bookbinders’ 
Supplies  and  Materials  Division  of  Louis 
De  Jonge  &  Co.,  Chicago. 


25-40%  NET 

Profit  Selling  Labels 


SEND  FOR 
FREE  BOOK 


PKliN  ItiKb — Here  is  an  oppor¬ 
tunity  to  earn  25-40%  clear 
profit  (NET)  selling  Ever  Ready 
Label  jobs.  Think  of  it  —  you 
don’t  have  the  bother  of  running 
any  label  jobs,  or  of  handling  gum¬ 
med  paper.  Ever  Ready  is  equipped 
to  do  ALL  the  work  for  you  .  .  . 
and  that  means  printing  the  job  as 
well  as  delivering  it  if  you  wish. 

Send  for  Ever  Ready’s  “Hand-Y- 
Book  of  Labels,”  a  48  page  book 
containing  427  workable  ideas 
.  .  .  easy  to  sell  to  your  custom¬ 
ers,  and  economical  to  produce  1 
Our  printers’  discount  tells  you  ex¬ 
actly  how  Ever  Ready  places  you 
in  a  position  to  meet  all  competi¬ 
tion  and  make  a  handsome  profit 
as  well. 

Write  at  once  to 


EVER  READY 
LABEL  CORP. 


140-148  Ea8t  26th  Street,  New  York 
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No  Other  Composing  Machine  Motor 
has  ait  of  these  Advantages  .  .  . 

CUSHMAN  OFFSET  MOTOR 

The  Cushman  Offset  Motor  has 
these  exclusive  features: 

1.  It  Mves  35  to  50%  on  current. 

2.  Its  pinion  can  bo  removed  by  taking  out 
three  cap  screws. 

3.  It  can  be  installed  in  10  minutes. 

4.  Needs  little  attention. 

5.  Has  three -point  sus- 

j.  pension 

MbA  offset. 

6.  Has  DC 
brushes 

ring 

diately  ac- 

\  Its  large 

'i  gear 

PPl^^  3 easily  be 

removed  by 
loosening  a 

r  1  clamping 

1^  screw  and 

Vh  off. 

We  suKRest  that  you  let  us  send 

^ni^nB  you  a  Cushman  Offset  Motor  on 

trial. 

Motors  are  furnished  for  DC  and 
AC  in  all  voltages  and  phases. 

CUSHMAN  ELECTRIC  COMPANY 

69  SOUTH  MAIN  STi  CONCORD.  N.  H. 


Mad&me  Composi- 
tion  Problems 

(Continued  from  page  20) 

it  loses  its  spring  tension  against  the  p 
lever  in  lockup  and  can  defeat  a  locki 
where  all  other  factors 
The  pot  leg! 


are  correa.  (7) 
js  are  adjustable  both  hon- 
zontally  and  vertically  to  equalize  mouA- 
piece  contact  and  align  the  holes.  (8)  Pot 
lever  spring  load  may  be  increased  if  weak 
by  adding  a  washer  between  the  spring 
and  compression  nut.  (9)  The  pipe  col¬ 
lar  inside  of  pot  lever  spring  on  the  eye- 
bolt  is  about  two  inches  long  and  fas¬ 
tened  to  the  eyebolt  with  a  rivet  through 
each  end.  The  compression  nut  snugs 
against  this  at  the  front  end  and  the 
take-up  nut  locks  against  it  at  the  rear. 
If  the  rivets  are  sheared  the  pipe  collar 
then  "floats”  back  and  forth  upon  the 
eyebolt,  as  the  take-up  and  compression 
nuts  may  be  turned,  carrying  with  them 
the  pot  lever  spring,  thereby  increasing 
or  decreasing  the  spring  load  against  the 
pot  lever. 

Each  of  the  above  factors  affects  the 
slug,  and  requires  proper  treatment.  Pro¬ 
ceed  to  check  and  correct  each  as  above 
listed,  using  an  instruction  manual  and 
the  best  experience  available.  Once  well 
done,  most  of  the  work  will  be  perma¬ 
nent,  requiring  only  slight  adjustments 
occasionally.  Electric  and  gas  pots  have 
automatic  thermostat  heat  control,  with 
mouthpiece  heat  hand  adjusted.  Gaso¬ 
line  burners,  however,  are  entirely  hand 
adjusted  and  the  heat  often  has  too  wide 
a  range  for  best  results  and  must  be 
watched  constantly. 


Super  Service 
■  Super  Quality 

^^LCTONES- ZINCS 
COLOR  PROCESS 
AND  BEN  DAY, 

<  ^  All  Phones 

victory  3211 


Metal  Collects  on  Mold  Cap 

QOur  Intertype  casts  slugs  of  such 
*  smooth  surface  that  they  have  a 
tendency  to  cling  together  even  when 
cooled.  Planing  the  top  of  the  slugs  will 
not  level  them.  The  metal  has  been  re¬ 
cently  tested  and  approved.  Evidently  the 
slug  is  too  clean,  but  it  is  bright,  solid, 
and  proofs  are  excellent.  I  have  let  the 


:m5  S.  MICHIGAN  AVE 
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molds  to  collect  oxide,  which  does  not 
help.  I  polished  them  with  Dixon  s 
and'  they  are  movable  for  only  a  short 
time.  Would  much  appreciate  a  com¬ 
ment.— V.  W.,  High  Bridge,  N.  ]. 

4  Slugs  assembled  in  the  slug  pan  of 
the  machine  under  pressure  of  too 
much  resistance  from  the  left  hand  slide 
often  seal  to  each  other  while  hot,  espe¬ 
cially  if  pot  and  mouthpiece  heat  are 
above  normal.  Reduce  slide  resistance  to 
slip  freely  as  slugs  assemble,  keep  pot 
heat  520-550  degrees,  mouthpiece  just 
hot  enough  to  flow  a  smooth  face.  Clean 
molds  back  and  front  with  a  sharp  brass 
scraper.  Do  not  round  away  the  sharp 
angle  comers  of  mold  body  and  mold  cap 
—  keep  them  sharp  and  true.  This  elimi¬ 
nates  feathers.  Liners  are  .003  taper  — 
i.  e.,  they  are  .003  thinner  at  bottom  of 
slug  to  facilitate  free  slug  ejection.  Keep 
them  clean.  Polish  mold  walls  only  occa¬ 
sionally  with  a  small  piece  of  wood  furni¬ 
ture  held  flat,  oil  saturated.  Follow  up 
with  a  light  graphite  rubbing  with  the 


NOTE;  The  editor  desires  to  serve 
as  many  of  his  readers  and  fellow 
craftsmen  as  possible  in  the  limited 
space  at  his  command  each  month. 
Your  problems  are  his,  and  his  expe¬ 
rience  and  advice  are  yours  for  the 
asking.  Do  not  hesitate  to  use  this 
department  for  your  own  benefit. 


Wood  Type  Catalogue 

American  Wood  Type  Manufacturing 
Co.,  270  Lafayette  Street,  New  York  City, 
announces  that  readers  of  this  publication 
will,  upon  request,  receive  gratis  a  copy  of 
the  Companj/’s  new  16  page  Condensed 
Specimen  Booklet. 

Rising  Joins  Bundscho 

Paul  E.  Rising,  at  one  time  prior  pro¬ 
prietor  of  the  Rising-Hammond  Com¬ 
pany,  Advertising  Typographers,  Los 
Angeles,  has  joined  the  sales  and  service 
department  of  J.  M.  Bundscho,  Inc.,  Ad¬ 
vertising  Typographers,  Chicago. 


Greater  Profits 
Guaranteed! 


with  the 


AUTOMATIC  REGISTER 

TRANSFER  TABLE 

on  MIEHLE  Vertical  Presses 


Study  these  Features: 

•  Eliminates  Press  Stops 

•  Insures  Hairline  Register 

•  Feeds  Curled  Stock 

•  Lasts  Indefinitely 

•  Quickly  installed  by  your  pressman 

•  Eliminates  tacks,  pins,  strings,  etc. 

Write  for  deflcrlptive  circular  and 
trial  offer! 

Sole  Distributors 

A.  I.  HOERTH  &  COMPANY 

608  So.  DeartM>rn  St.  Chicairo,  Ill. 
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NEWS 

NOTES 


N.P.E.A.  Endorses  Movement 

The  National  Printing  Equipment  As¬ 
sociation,  Inc.,  has  endorsed  the  movement 
proposed  by  Joseph  T.  Mackey,  Mergen- 
thaler  Linotype  Company,  to  increase  the 
consumption  of  printing.  It  has  appointed 
a  committee  consisting  of  Mr.  Mackey, 
Fred  S.  Tipson  of  the  T.  W.  &  C.  B. 
Sheridan  Company,  Edward  J.  O’Hayer 
of  the  Miehle  Printing  Press  &  Manufac¬ 
turing  Company,  with  Arthur  Bentley  of 
the  Miehle  Company  as  an  ex  officio  mem¬ 
ber.  This  committee  will  work  with 
committees  to  be  appointed  by  associated 
organizations. 

On  November  24,  the  committee  sent 
a  letter  to  every  known  local  organization 
of  printers  and  suppliers  of  equipment. 
The  letter  covers  the  proposed  national 
campaign  of  cooperative  action.  It  urges 
the  local  organization  to  call  a  special 


meeting,  to  which  outsiders  may  be  in¬ 
vited  for  the  purpose  of  discussing  every 
phase  of  the  problem  of  selling  more  print¬ 
ing.  The  meeting  should  be  devoted  to 
"an  inquiry  into  today’s  conditions-H 
definition  of  the  major  obstacles  to  selling 
printing — and  a  discussion  of  the  meam 
which  might  be  organized  to  overcome 
them.  The  result  of  this  meeting  should 
be  summarized  as  to  suggestions  and  sent 
promptly  to  the  offices  of  the  National 
Printing  Equipment  Association,  38  Park 
Row,  New  York  City.” 

- GAM  — 

Sub-Chase  for  Numbering 
Machines 

Using  the  new  Nonpareil  Sub-Chase, 
numbering  machines  may  be  inserted  and 
removed  from  any  form  in  half  a  minute 
without  lifting  or  unlocking  the  form. 


SOMETHING  NEW  IN  BOOK  PAPERS 


Five 

Features 


fSRfECT  PRIHTIMO  PAPin 


ALL-PURPOSE  BOOK  PAPER 


High  Strength— Smooth  Surface— Uniform  Color— Proper  Ink  Absorption 
— High  Opacity.  Send  for  samples. 


KIMBERLY-CLARK  CORPORATION 


Neenah,  Wisconsin 
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The  Sub-Chase  also  permits  forms  to  be 
locked  up  and  made  ready  before  insert¬ 
ing  numbering  machines,  which  is  done 
by  the  pressman  after  the  job  has  been 
Sc’d.  libis  prevents  the  loss  of  valuable 
numbering  machines  through  misplace- 
ment,  inasmuch  as  the  machines  are  in 
the  hands  of  the  foreman  at  all  times  ex¬ 
cept  when  actually  in  use. 

The  Sub-Chase  is  made  primarily  for 
5.  and  6-wheel  numbering  machines,  al¬ 
though  Sub-Chases  for  7-wheel  numbering 
machines  are  also  carried  in  stock  at  the 
factory.  Their  sizes  are  as  follows:  Model 
5105,  size  6x10^  picas,  is  for  ^-wheel 
machines.  Model  6115,  size  6x11  K  picas, 
is  for  6-wheel  machines.  Each  model  will 
fit  more  than  thirty  different  makes  and 
models  of  numbering  machines. 


The  illustration  shows  a  regular  press 
chase  with  contents  arranged  to  illustrate 
the  advantage  of  the  Sub-Chase.  At  ”A” 
is  shown  four  numbering  machines  and  a 
"blanking  plug”  locked  up  in  the  regular 


CUT  COSTS 

SPEED  UP  PRODUCTION 


nn 


WITH  the  SEMI-AUTOMATIC 
INDICATOR  TABLE,  which  is 
standard  equipment  found  only  on  the 

New  Model  B  MAKATAG 

PATCH-EYELETING  MACHINE 

the  production  of  all  forms  of  tags 
is  speeded  up  considerably.  Stand¬ 
ard  forms  of  tags  can  be  printed  ir. 
gangs,  4  or  8  up  and  eyeleted  in  the 
same  manner.  Faster  production  is 
the  result  —  costs  are  reduced  and 
profits  increased. 

Most  any  combination  of  stops  can 
be  obtained  which  can  be  easily  and 
quickly  set.  A  series  of  rings  'are 
provided  on  shaft  running  beneath 
the  table.  By  setting  the  rings  to 
desired  spacing  the  table  guide  is  set 
and  no  further  attention  required. 
It  improves  the  efficiency  of  the  ma¬ 
chine  as  well  as  the  operator  and 
this  means  added  profits  in  a  field 
that  has  been  barely  touched  by  the 
printer. 

Send  for  folder  giving  complete  de¬ 
tails.  or  see  the  MAKATAG  in  oper¬ 
ation  at  our  nearest  representative. 

Makatag  Manufacturing  Corp. 

Reading,  Massachusetts 

Chas.  N.  Stevens  Co.,  CHICAGO 
Joe  F.  Carter,  DALLAS 
P.  C.  Storey,  SEATTLE 
The  M.  L;  Abrams  Co.,  CLEVELAND 
J.  H.  Sehroeter  &.  Bro.,  Inc.,  ATLANTA 
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THIS  LIST  CONTAINS  ITEMS  upon  which 
we  are  prepared  to  quote  unusual  low  prices 
for  quick  acceptance.  Write  today  without 
delay. 

I— No.  43  Babcock  Optimus  Press  with  Exten¬ 
sion  Delivery  and  Dexter  Suction  Feeder. 
I — Model  B  Cleveland  Folding  Machine  with 
32  page  and  letter  attachment. 

1—42  em  Model  C  Intertype. 

1—44"  Dexter  Automatic  Clamp  Power  Cutter. 
I — 8x12  N.S.  C  &  P  Peerless  Unit. 


THE  M.  L  ABRAMS  COMPANY 


“Your  Supply  House" 

CHerry  1310  1639  Superior  Av. 

Cleveland.  Ohio 


Bands  circulars  in  neat, 
compact  packages 

C.  F.  ANDERSON  &  CO. 

Folding  Machines  —  Bundling  Presses 
Upright  Trucks 

3229  Calumet  Ave.  CHICAGO 


Paul  J.  Barnard 

Manufacturer  of 

PRINTING  EQUIPMENT 


laoo  Junction  Avenue 
RACINB,  Wise. 

(Pomurly  Automatic  Printing  Derices  Co.) 


Covcrwcll 
Printing  Inki/’ 


manufactured  by 


Nartin  ^Driscoll  ^  Co. 


CHICAGO 


way.  To  remove  or  replace  any  of  the# 
machines  the  entire  form  must  U  m 
locked.  pictures  the  numbering  nu! 
chines  locked  in  the  Sub-Chase.  An 
machine  may  be  inserted  or  removed  wi^! 
out  lifting  or  unlocking  the  form.  When 
printing  unnumbered  impressions,  the 
Sub-Chase  runs  vacant;  blanking  pU 
are  not  needed.  At  ”C”  is  illustrated  a 
Sub-Chase  showing  type  set  flush  against 
it.  The  operating  key  is  also  shown  hen 
The  manufacturers  unconditionally  claim 
that  "the  Sub-Chase  will  more  than  pay 
for  itself  the  first  day  it  is  locked  in  a 
form.” 

The  Sub-Chase  is  made  and  sold  by 
the  Nonpareil  Sub-Chase  Company,  278 
First  Street,  San  Francisco,  and 
dealers  in  all  principal  cities. 


Book  of  American  Types 

The  American  Type  Founders  Salts 
Corporation  has  begun  the  distribution  of 
a  new  type  specimen  book  under  the 
name  of  "Book  of  American  Types.“ 
Printers  who  have  had  difficulty  in  trying 
to  keep  a  complete  file  of  loose  specimens 
should  welcome  this  new  specimen  bod:, 
which  is  the  first  of  its  kind  to  be  issued 
for  general  distribution  by  the  American 
Type  Founders  in  several  years. 

The  new  catalogue  is  bound  in  a  bright 
red  cloth  cover.  It  is  easy  to  handle  inas¬ 
much  as  it  has  a  few  more  than  two  hun¬ 
dred  pages. 

Unlike  its  predecessors,  this  volume  is 
devoted  exclusively  to  type  faces.  Then 
is  no  machinery  or  miscellaneous  merchan¬ 
dise  shown.  These  are  to  be  treated  in 
separate  books,  so  that  the  final  complete 
catalogue  will  be  made  up  of  several  sec¬ 
tions.  Borders  and  ornaments  arc  also 
omitted  and  very  little  space  is  given  to 
examples  of  type  display. 

More  than  two  hundred  individual 
series  are  shown.  These  constitute  the  new 
list  of  "American  Standard  Faces.”  There 
are  thirty-five  series  of  Gothics,  not  in¬ 
cluding  the  Copperplate  and  other  card 
Gothics.  Seventy-two  series  are  new  since 
the  last  catalogue  and  specimen  book. 
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Farrar  Joins  A.T.F. 

Gilbert  P.  Farrar,  well  known  authority 
on  type  design  and  typography,  has  joined 
the  American  Type  Founders  in  the  ca- 
padty  of  Typographic  Counsellor.  He 


has  held  until  recently  a  similar  posi¬ 
tion  with  the  Intertype  Corporation.  He 
will  continue  as  Director  of  Typography 
for  the  Conde  Nast  Press,  printers  of 
Vogue,  Vanity  Fair  and  House  and 
Garden. 

Mr.  Farrar  has  written  two  books  and 
many  articles  on  the  subject  of  type;  and 
he  has  taught  advertising  typography  at 
New  York  University. 

- GAM  — 

C.  F.  Nichols  Appointed 

C.  F.  Nichols  has  been  appointed  man¬ 
ager  of  the  Portland,  Oregon,  branch  of 
the  American  Type  Founders  Sales 
Corporation.  He  has  been  assistant  man¬ 
ager  of  the  San  Francisco  branch  for  the 
last  twenty  years. 

Fred  Braden,  who  has  been  manager 
of  the  Portland  branch  is  now  manager  of 
the  San  Francisco  branch,  inasmuch  as  he 
succeeded  John  S.  Pinney. 


THE  NEW  MODEL  "W" 
CLEVELAND  FOLDER 

Will  fold  your  small  booklets,  circu¬ 
lars,  greeting  cards  and  similar  work 
at  the  HIGHEST  SPEED  and 
LOWEST  COST. 

Takes  sheets  from  4x5"  to  14x20" 
and  makes  many  kinds  of  folds. 
Low  In  price  and  a  Real  Money 
Maker. 

Ask  for  new  Model  W  circular. 


DEXTER  FOLDER  COMPANY 
28  W.  23d  St.,  New  York,  N.  Y. 


Scales  for  finding  ream  weight 
and  basis  weight  of  all  grades 
o/.  fine  papers 
E.  J.  CADY  &  CO. 

5493^  W.  Washington  Blvd. 
Chicago,  Illinois 
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Star  Line  Gauge 

Made  In  Brass  and  Stainless  Steel, 
grraduated  to  Pica,  Nonpareil,  Agate 
and  Inches  by  16ths. 

SIZES:  6>in.,  12-in.,  18-in.  and  24-in. 


The  12-inch  gauge 
has  75  picas,  175 
agates.  Price . 


$^.00 


Send  for  Price  List 


STAR  TOOL  WORKS 
Shuey  Building  Springdeid,  Ohio 


Palmer*s  No.  50 

Quick  Drying  Haiftone  Biack 

Cuts  Pressroom  costs  and  speeds  up 
production.  Sets  instantly  and  dries 
hard  in  two  hours  on  paper.  Does 
not  dry  on  press.  Printed  sample 
furnished  upon  request. 

HOMER  W.  PALMER  &  COMPANY 
1819  Carroll  Are.  Chicago,  111. 


THE  WORLD'S  GREATEST 
BUSiNESS  CARD  SALESMAN 


Automatic  Pull-Tab 
Card  Case  made  of 
Genuine  Leather  in 
Black  or  Tan. 

Will  imprint  your 
Arm  name  in  quanti¬ 
ties  of  50  and  up. 
With  trial  order  will  send 
Leather  Pocketbook  or 
Drirors  License  Key  Kaie. 
Send  15c  in  stamps 
for  sample. 


ROSEFELT  SALES  BITII.DERS,  Inc. 
M  &  M  Bldg..  Milwaukee,  VVis. 


Eliminates  Slip  Sheeting 

Too  will  noTtr  hare  to  slip  sheet  again  or 
stop  your  presses  to  thin  or  doctor  inks  to 
prevent  ink  offset  or  smudging  ...  if  your 
presses  are  equipped  with  the  Paasche  ’'No 
Offset*'  Preeesa  it  savos  hours  of  jiroas  timo. 
Insures  the  finest  work. 

Send  for  free  book  fully  illustrating  this 
remarkable  Improvement. 

PAASCHE  AIRBRUSH  CO. 
1911-21  Diverney  Parkway,  Chicago 


Issues  Specimen  Book 

Machine  Composition  Company  479 
Atlantic  Avenue,  Boston,  of  which  Kim. 
ball  A.  Loring  is  President,  is  distribut- 
ing  copies  of  its  new,  complete  Spedtntn 
Book  of  monotype,  linotype,  and  foundry 
faces.  This  is  an  excellently  designed  work 
employing  the  judicious  use  of  a  second 
color  in  the  printing;  and  displaying 
various  faces  in  tasteful  fashion.  A  feature 
of  the  book  is  its  spiral  binding. 

- GAM  — 

Advertising  Yearbook 

Colton  Press,  Inc.,  114  East  32nd 
Street,  New  York  City,  has  recently  pub¬ 
lished  the  1934  Edition  of  Advertising 
Production  Year-book,  a  comprehensive 
compilation  of  information  helpful  to 
those  engaged  in  advertising  production 
work.  Its  contents  are  such  as  to  prove 
of  interest  also  to  printers  and  others  in 
the  graphic  arts. 

- GAM  — 

Book  on  Color 

Faber  Birren,  an  outstanding  student 
and  exponent  of  the  use  and  application 
of  color,  has  just  written  "The  Printers 
Art  of  Color.”  This  is  a  comprehensive 
exposition,  replete  with  practical  ideas  that 
will  help  the  printer-reader  solve  many 
of  his  color  problems.  The  work,  which 
sells  for  $1.50  per  copy,  is  published  by 
The  Crimson  Press,  919  North  Michigan 
Avenue,  Chicago. 

- GAM - 

New  Type  Face 

The  American  Type  Founders  Sales 
Corporation  has  produced  a  new  type  face 
called  "Pericles.”  This  has  been  designed 
by  Robert  Foster.  It  follows  the  style  of 
hand-lettering,  for  which  Mr.  Foster  is 
known;  and  for  many  of  its  characteristics, 
goes  back  to  classical  Greek  lettering.^It 
is  made  in  five  sizes,  from  18  to  60  point, 
without  lower  case. 
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Printing  Exhibition 

The  annual  "Printing  for  Commerce” 
exhibition,  assembled  and  held  under  the 
auspices  of  the  American  Institute  of 
Graphic  Arts,  was  displayed  in  New  York 
City  from  November  17  to  December  8. 

Lucien  Bernhard,  well  known  designer 
and  typographic  artist,  was  the  speaker 
of  the  special  opening  meeting  held  No¬ 
vember  16. 

The  exhibition,  which  includes  excel¬ 
lent  specimens  of  work  produced  by  rep¬ 
resentative  designers  and  printers  in 
eighteen  cities,  is  now  being  routed  for 
display  in  various  centers  of  the  country. 

Any  group  interested  in  having  the  exhi¬ 
bition  for  showing  in  its  city,  should  write 
Miss  Blanche  Decker,  executive  secretary, 

American  Institute  of  Graphic  Arts,  125 
East  46th  Street,  New  York  City. 

New  Business  Card 

An  ingenious  new  business  card  has 
been  designed  by  V.  J.  Sawdon,  and  Kent 
R.  Costikyan  of  New  York  City. 

The  face  of  the  "Keep-a-tab”  card,  as 
it  is  called,  is  the  same  as  that  of  the  ordi¬ 
nary  business  card.  On  the  end  of  the 
card,  however,  is  a  small  gummed  tab  on 
which  is  printed  or  engraved  the  name  and 
address  of  the  firm  or  salesman  and  the 
telephone  number.  The  prospect  can  tear 
off  this  tab  and  stick  it  in  his  address 
book  or  telephone  list.  A  survey  has 
shown  that  the  fate  of  the  average  busi¬ 
ness  card  is  the  waste  basket.  This  idea 
insures  the  retention  of  tabs.  Application 
has  been  made  for  patents. 

Those  desiring  detailed  information 
should  write  The  Sawdon  Company,  230 
Park  Avenue,  New  York  City. 

How  Prints  Are  Made 

R.  P.  Tolman,  Curator  of  the  Division 
of  Graphic  Arts,  Smithsonian  Institution, 

United  States  National  Museum,  Wash¬ 
ington,  D.  C.,  writes  us  that  the  Institu¬ 
tion  has  six  traveling  exhibits  on  how 
prints  are  made.  Organizations  interested 
in  showing  these  exhibits  are  asked  to 
write  Mr.  Tolman. 


NEW 

AMERICAN 

5  column  with  or 
without  melting  pot. 

$200 

PER  WEEK 

Ask  about  the 
American  Saw  too. 

American  Mfg.  Concern 

U.  S.  131  at  MCRR-1  Kalamazoo,  Mich. 


For  the  elimination  of  offset, 
picking,  sticking,  rubbing  off, 
crystariizatlon  and  like  difH- 
culties.  Used  and  endorsed  by 
leaders,  will  serve  you  well. 

INKWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 


STAMP  COLLECTORS 

Scarce  Hawaii!!!  Boiivia 
Triangie! 

Packet  of  unusual  stamps  containlnR  old 
Hawaii  and  scarce  Bolivia  triangle,  famous 
Money  Stamp  (printed  on  cardboard  and  also 
used  as  currency  1);  airmails  from  Mexico  and 
Paraguay;  Map,  Ship,  Animal,  Commemora¬ 
tive  Stamps,  etc.  No  Europe.  Only  10c  to 
approval  applicants!  DeSoto  Stamp  A  Coin 
Co.,  105  N.  Clark  St.,  Chicago,  Ill. 


VANDERCOOK 

the  Orisinal 
Modern  Proof  Press 

Send  for  Catalog 


Vandercook  &  Sons,  Inc. 

906  N.  Kllpetrlek  Ave.  Chlee9«,  HI. 
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Vancouver  Publishes  Keepsake 

The  Club  of  Printing  House  Crafts¬ 
men  of  Vancouver,  Canada,  has  published 
for  presentation  to  the  International  Of¬ 
ficers  of  Printing  House  Craftsmen,  to 
officers  of  Canadian  Craftsmen  Clubs,  and 
to  delegates  from  the  United  States  who 
attended  the  Annual  Convention  of 
Printing  House  Craftsmen  held  in 
Toronto  in  August,  a  limited  edition  of 
a  work  entitled  "The  Romance  of  British 
Columbia^ 

Features  of  the  book,  which  is  excel¬ 
lently  printed,  are  the  high-light  half¬ 
tone  etchings,  the  end-sheet  designs,  and 
the  genuine  leather  cover,  which  carries, 
on  the  front,  a  design  of  mountains  near 
Vancouver  and  a  design  of  a  replica  of 
the  Bastion  of  Fort  Nanaimo,  and  on  the 
back,  a  design  of  the  symbol  of  the  Crafts¬ 
men’s  Clubs. 


LINOTYPE 

INTERTYPE 

MAGAZINE 

RACKS 

Write 

WM.  REID 

CO. 

537  So.  LaSalle  St. 

Chicago 

Thermographic  Improvements 

The  Embossograph  Process  Co.  25i 
William  Street,  New  York  City,  an¬ 
nounces  that  its  latest  improved  Com¬ 
pound,  known  as  Grade  Al  Permanent 
will  not  deteriorate  with  age,  and  fusei 
at  a  lower  temperature. 

We  are  told  that  this  Compound  can 
be  stocked  for  a  long  period  of  time  with¬ 
out  ill  effects.  The  Company  has  recently 
placed  on  the  market  a  new  low  priced 
Automatic  Machine  for  Raised  Printing. 
The  Company  informs  us  this  machine 
is  very  efficient,  and  produces  excellent 
work  at  high  speed. 

- GAM  — 

Hoerth  Joins  M.  &  L. 

The  M.  &  L.  Type  Foundry,  Chicago, 
producers  of  the  New  Quadhole  Base  and 
Quality  Foundry  Type  announces  that 
Al  Hoerth,  well  known  to  the  printing 
trade  as  a  designer  and  expert  on  plate 
mounting  systems,  is  now  connected  with 
that  firm.  Mr.  Hoerth  will'  demonstrate 
the  Quadhole  Base  as  well  as  other  prod¬ 
ucts  of  this,  one  of  the  largest  trade  plants 
in  the  world. 

- GAM  — 

Raymond  Havens  Dies 
Raymond  M.  Havens,  president  of 
the  Havens  Printing  company,  Kansas 
City,  Missouri,  and  president  of  Rotary 
International,  1922-23,  died  at  his  home, 
recently. 


•TESCH  SAW  FILER 

It  sharpens  and  retooths  saws  in  a  few  minutes, 
giving  precise  spacing  and  perfect  uniformity  to 
all  tee^.  Pays  for  itself  in  a  few  months,  no 

riant  can  afford  to  be  without  this  Money  Saver, 
land  or  motor  power. 

We  also  make  the  TESCH  SAW  SWAGER 

Write  for  Literature  atid  Prices. 

TESCH  MFG.  CO. 

2700  S.  20th  St.  !**«•  Milwaukee,  Wis. 
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GET  ACQUAINTED 

WITH  OUR  PRODUCTS— ALWAYS 
SOMETHING  NEW 

A  NEW  PERMANENT  LOW  FUSION 

RAISED  PRINTING  COMPOUND  THAT 

DOES  NOT  DETERIORATE  WITH  AGE 

$1.75  per  lb.  $1.50 

Regular  Permanent  Compounds 
25c  per  lb.  less 

A  NEW  MODEL  AUTOMATIC  MACHINE 

Produces  Raised  Printing  Effects  as  fast  as 
ordinary  printing 
Complete  ready  to  run  $675.00 
A  Marvel  of  Efflciency 

The  FAMOUS  “CAMEL  BACK"  GUM  and 

VARNISH  DRYING  MACHINES  —  GAS. 

STEAM.  DIRECT  or  INDIRECT  HEAT 

In  use  from  Coast  to  Coast  All  Sizes 

Write  for  illustrated  descriptive  booklet  and 
Price  List  of  whatever  you  are 
most  interested  in. 

THE  EMBOSSOGRAPH  PROCESS  CO..  Ine. 

251  William  Street  New  York 


CallTURNER 


NEW  OR  USED 
EQUIPMENT  &  SUPPLIES 
Ids’  ■  Most  Complete  Stock  in  Middle  West 

WRITE  FOR  BARGAIN  BROADSIDE 

THE  TURNER  TYPE  FOUNDERS  COMPANY 

CHICAGO 
^55  PLYMOUTH  CT. 


CLEVELAND 
1729’  E.  22nd  ST. 


DETROIT 

500  W.  CONGRESS  ST. 
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HOTEL  DIREGTORV 


These  hotels  are  recommended  as  Graphic  Arts  Head 


■UFFALO,  NEW  YORK 

HOTEL  LENOX 

Clarence  A.  Miner,  President 
140  North  St.,  near  Delaware 
200  rooms  Rates  from  $2.00 


CHICAGO.  ILUNOIS 

HARRISON  HOTEL 

Free  Radio — Circulating  Ice  Water 
Garage  with  direct  entrance  to  lobby 
400  rooms  with  bath  $2.00  and  $2.50  single 


CLEVELAND.  OHIO 

THE  CARTER  HOTEL 

William  T.  Cruse.  Manager 
Prospect  near  E.  Ninth 
600  rooms  Rates  from  $2.50 


DENVER.  COLORADO 

HOTEL  SHIRLEY-SAVOY 

E.  C.  Bennett,  Manager 
Broadway  at  17th  St. 

400  rooms  Rates  from  $1.50 


DETROIT.  MICHIGAN 

BARLUM  HOTEL 

Cadillac  Sq.  and  Bates  St. 

830  rooms  Rates  from  $2.00 


INDIANAPOLIS.  INDIANA 

HOTEL  ENGLISH 

Ida  S.  Broo,  Exec.  Secy.  Mamie  L.  Bass,  Mqr. 

Rates  from  $1.00 


KANSAS  OTY.  MISSOURI 

HOTEL  KANSAS-CITIAN 

R.  F.  Marsh,  Manager 

Rates  from  $2.50 


LOS  ANGELES.  CAUFORNIA 

HOTEL  CLARK 

P.  G.  B.  Morriss,  Manager 
426  South  Hill  Street 


555  rooms 


Rate:  from  $2.50 


LOUISVILLE.  KENTUCKY 

THE  SEELBACH 

John  S.  Brannin,  Manager 
Walnut  and  Fourth  Sts. 

500  rooms  Rates  from  $1.50 


MILWAUKEE.  WISCONSIN 

HOTEL  PLANKINTON 

J.  N.  Hoffman,  Manager 
609  N.  Piankinton  Ave. 

300  rooms  Rates  from  $2.50 


quarteij 


MINNEAPOLIS,  MINNESOTA 

ANDREWS  HOTEL 

Theodore  F.  Stelten,  Manager 
Hennepin  and  Fourth  Sts. 

325  rooms  Rates  from  $li[ 

NEW  YORK,  N.  Y.  ' 

THE  PRINCE  GEORGE  HOTEL 

Fifth  Avenue  and  28th  Street 
Near  Graphic  Arts  Center 
1000  rooms  Rates  from  }2 


OMAHA.  NEBRASKA 

HOTEL  SANFORD 

Frank  Gore,  Manager 
1913  Farnam  St. 

300  rooms  Rates  from  JliJ 


PHILADELPHIA,  PENNSYLVANIA 

HOTEL  ADELPHIA 

David  B.  Provan,  Managing  Director 
Chestnut  St.  at  13th 

400  rooms  Rates  from  13.00  ( 


PHILADELPHIA,  PENNSYLVANIA 

HOTEL  SPRUCE 

John  J.  Guthue,  Manager 
13th  and  Spruce 

250  rooms  Rates  from  12.00 


ST.  LOUIS,  MISSOURI 

HOTEL  MELBOURNE 

O.  P.  Greathouse,  Manager 
Lindell  Blvd.  at  Grand  Ave. 

400  rooms  Rates  from  J2i0 


SAN  FRANCISCO.  CALIFORNIA 

HOTEL  FRANCISCAN 

Stokely  Wilson,  Manager 
350  Geary  St. 

175  rooms  Rates  from  |liO 


SEAHLE,  WASHINGTON 

NEW  HOTEL  HUNGERFORD 

Earl  Hunqerford  Managing  Director 
Fourth  &  Spring  St. 

200  rooms  Rates  from  UiD 


WASHINGTON.  D.  C  I 

HOTEL  HARRINGTON 

Douglas  C.  Shaffer,  Manager 
nth  and  ''E”  Sts.  N.  W. 

300  rooms  Rates  from  125 


advertising _ 

CUTS,  meats,  poultry,  etc.,  spot  cuts 
for  newspaper  and  handbill  advertising. 
Proof  sheets.  Kent  Carlin  Co.,  540  Burke 

Bldg.,  Rochester,  N.  Y. _ 

^^^ADVERTISING— HOME  STUDY 

the  advertising  minded  printer 

makes  the  most  money.  Send  name  and 
address  for  booklet  outlining  new  home 
study  course.  Hundreds  of  leading  printers 
and  prominent  advertising  men  have  gradu¬ 
ated  from  this  old  established  school.  Write 
t^y.  PAGE  DAVIS  SCHOOL  OF  ADVER¬ 
TISING,  3601  Michigan  Avenue,  Dept. 
222C.  Chicago. _ 

advertising  CALENDARS 
the  new  ENGLAND  CALENDAR  CO.,  17 

Sudbury  St,  Boston,  Mass.,  offers  to  print¬ 
ers  a  high  grade  5c  Calendar  line  for  1935 
suitable  for  every  line  of  business.  A  real 
money  making  proposition.  Write  today. 

ADVERTISING  THERMOMETERS 
A  PROFITABLE  SIDE  line  for  printers — 
Selling  Advertising  Thermometers.  Big 
discounts.  Write  Dorfmann  Bros.,  33-12 
106th  St.,  Corona,  N.  Y. _ 

■  AIR  CONDITIONING 

HUMIDIFTING-COOLING— DEHUMIDIFYING 

write  for  illus.  pamphlet  entitled  “Air  Con¬ 
ditioning  and  Humidity  Control.”  B.  Offen 
&  Co.,  608  S.  Dearborn  St.,  Chicago. _ 

ART 

STOCK  CUT  CATALOG 

showing  thousands  of  ready  made  cuts;  it 
is  free;  write  today.  Cobb  Shinn,  40  Jack- 
son  Place,  Indianapolis. _ 

ART  CALENDARS 

1936  CALENDARS  for  the  printer,  as  low 
as  $2.75  per  100,  net,  including  pads  at¬ 
tached.  Samples  ready  in  December.  Write 
for  particulars.  HENRY  TIRRILL  AND 
COMPANY,  Inc.,  2217  Lucas  Ave.,  St. 
Louis,  Mo.  _ 

BOOKBINDERS  EQUIPMENT 
MAKE  PUNCHES,  Dies,  Tabcutting  equip¬ 
ment,  perforator  dies,  etc.,  for  any  make 
machine.  Overhaul  and  rebuild  bookbinders 
machy.  P.  A.  Juul  Co.,  302  Sheldon  St.,Chgo. 


BROADSIDE  SEALING  MACHINES 

THE  SPEEDISEALER  seals  9,000  pieces 
per  hour.  Murphy  Specialty  Co.,  212  So. 
Third  St.,  Milwaukee. 


_ BRONZING  MACHINES _ 

STRAIGHTLINE  BRONZER  hooks  onto  anv 
modern  printing  or  lithographic  press.  Send 
for  descriptive  circular.  C.  B.  Henschel 
Mfg.  Co.,  229  W.  Mineral  St.,  Milwaukee. 

BUNDLE  TYING  MACHINES 
IMPROVED  Bunn-Cross-Tying  Machine  ties 
labels,  circulars.  Ten  day  trial.  Write  for 
information.  Bunn  Company,  7605  Vin- 
cennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — Commencements,  Wed¬ 
dings,  from  90c  per  100  sets — Ford, 
Chevrolet,  Buick  emblems  engraved  on 
cards,  $1.75  per  M.  Samples  from  Spen¬ 
cer  Paper  Co.,  661  Broadway,  Brook¬ 
lyn,  N.  Y. 


_ CALENDAR  PADS _ 

THE  SULLIVAN  PRINTING  WORKS  Com¬ 
pany,  1058  Gilbert  Avenue,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. _ 

CALENDAR  PADS  IN  COLORS  to  harmon¬ 
ize.  Sample  Book  and  prices  on  request. 
THE  McCLEERY  CO.,  Washington,  Iowa. 

CALENDARS 

1936  CALENDARS  and  pads  for  printers. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa- 


CARBON  INTERLEAVED  FORMS 
DON’T  turn  down  Carbon  Interleaved  Form 
business.  Send  to  us  for  quotation.  The 
Rotary  Printing  Company,  Forms  Dept., 
Norwalk,  Ohio. _ 


CARBON  PAPER 

SEMI  and  FULL  COATED,  finest  quality, 
$20  per  ream  size  26x39.  Discoimt  for 
quantity.  Record  Products  Co.,  608  S. 
Dearborn  Street,  Chicago. 


WORLD  FAMOUS  SELF-LOCKING 
REG.  QUOIN— No  Springs 

Ask  Your  Doaler  for  RIEBE 
Outstanding  20th  Century  Invention 
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Decembtt 


25  W, 


For  eutting  mat 
board,  cardboard, 
paper,  leather,  cel¬ 
luloid,  veneer,  sheet 
fiber,  sheet  packing,  etc. 

THE  SHAWVER  CO. 

Pleasant  Stree*  Springfield,  O. 


CARD  FINISHERS 


SPRAYED  BORDERING,  gold,  silver  or 
colored  beveling,  paneling,  deckling,  die 
cutting,  etc.  Write  for  price  lists  and  sam¬ 
ples.  DE  LUXE  CARD  FINISHERS,  1400 
N.  Latrobe  Ave.,  Chicago.  Merr.  6041. 


EASELS  FOR  WINDOW  AND  COUNTeS 
cards.  Seals  in  var.  col.  for  sealinir 
etc.  Send  for  prices.  WESTCOTT 
PROD.  CO.,  1042  14th  St.,  Detroit  ^ 

ELECTRIC  GLUE  HEATE^  ' 

PYRAMID  ELECTRIC  GLUE  ReatS 

Keeps  glue  or  padding  cement  at  prwli 
temperature.  Cannot  bum  up.  1  quart 
110  Volt,  A.C.  $3.  PYRAMID  SPECUl’ 
TIES,  609  2nd  East,  Salt  Lake  City, 

ENGRAVERS 

WAX  ENGRAVINGS,  Finest  Quality-Ec^ 
omy  in  ruled  forms  or  charts  W.  J  Le»i, 
Inc.,  1213  W.  Third  St.,  Cleveland  Ohio! 


COMMENCEMENT  INVITATIONS 
COMMENCEMENT  INVITATIONS,  blank 
or  completed  forms.  Diplomas  &  Diploma 
Covers,  produce  profits  to  Printers.  Re¬ 
quest  samples  and  details  on  your  station¬ 
ery.  STAUDER  ENGRAVING  CO.,  4128 
Belmont  Ave.,  Chicago.  Dept.  G.  A.  12. 

COMMENCEMENT  INVITATIONS  and  other 
engraved  stationery.  Samples  with  discount, 
to  printers.  Siegn^ist  Engraving  Co.,  Hayes 
Building,  Kansas  City,  Mo. _ 

COMMERCIAL  STOCK  CUTS 

BIG  BUSINESS  IS  COMING 

Are  you  ready  for  the  increase  of  business 
which  we  all  feel  has  already  arrived  ?  Our 
contribution  to  “More  and  Better  Business’’ 
for  the  printer  is  a  Stock  Cut  Catalog 
showing  over  3,000  cuts  and  ruled  forms. 
Also  a  supplement  showing  borders  and 
calendar  plates.  It  is  FREE.  Write  to  Cali¬ 
fornia  Electrotype  Co.,  360  So.  Los  Angeles 

St.,  Los  Angeles,  Calif. _ 

FREE:  TYPEPS  (Catalog  of  Stock  Cuts), 
Art  and  Commercial  designs  on  Copper 
Electros.,  Use  firm  letterhead  when  request¬ 
ing.  -  Horace  P.  Brouillet  Syndicate,  30  E. 
Sup.  St.,  Duluth,  Minnesota. 

“A  CUT  FOR  EVERY  THOUGHT,”  Send 
50c  for  208  page  catalog.  Also  64  page 
free  supplement.  Commercial  Cut  Co.,  20 
Vesey  St.,  New  York.  Established  1906. 
DESIGNS  AND  CUTS  made  to  order. 
Samples.  Lee  Cressman,  Washington,  N.  J. 

COUPON  BOOKS 

WRITE  for  jobbers  proposition  in  your  terri¬ 
tory  on  coupon  books  for  retailing  ice, 
gasoline  and  other  merchandise.  Kansas 
Bank  Note  Co.,  Fredonia,  Kansas. 

IF  YOU  HAVE  CALLS  for  Coupon  Books, 
write  Indexed  Coupon  Company,  La  Porte, 
Indiana. _ 

DECKLE  EDGING  MACHINES 
BENCH  TYPE  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  Sc  Wasley  • 
Co.,  Box  4X,  Norwich,  Conn. 


EQUIPMENT  FOR  SALE 

1— SEYBOLD  CUTTER  38"  No.  S-Y-B  h. 
1116  with  3  knives  and  2  H.P.  D.O.  motor! 

1 — Anderson  Folding  Machine  No.  721-^ 
25x38,  with  D.O.  motor.  Hand  fed.  1- 
Dexter  Folding  Machine  No.  6409,  8%xll 
to  28x42,  with  D.O.  motor  and  McCiii 
Feeder.  1 — Dexter  Folding  Machine  No. 
5430,  12x16  to  26x40,  with  D.C.  motor 
and  McCain  Feeder.  1 — Burton  Peerlen 
Rotary  Slot  Perforator  42"  wide,  with  8 
heads  and  crumping  head.  1 — Standing 
Press,  6  rods,  size  20x28".  1 — Beny  Round 
Hold  Drilling  Machine,  with  2  heads,  with 
1  H.P.  220  V.  D.C.  motor.  1 — Anderson 
Bundling  Machine.  1 — All  Iron  33"  Jacques 
Board  Shear.  1 — Foot  Power  Portland 
Punching  Machine.  Address  Box  No.  388, 
The  Graphic  Arts  Monthly. 

HARRIS  E-G  CHURCH  ENVELOPE  Press. 
Rebuilt  and  guaranteed.  Gompletelj 
equipped  with  new  numbering  heads,  dattog 
chains  and  slugs.  Reasonably  priced. 
Konecky  Bros.,  Inc.,  21  East  4th  St,  N.  Y. 


PONY  MIEHLE  Press,  bed  size  26x84;  No. 
1  Miehle,  bed  size  39x53;  14^x22  N.8. 
C&P  Press;  14x22  Colts  Press;  32"  C4P 
Cutter;  30"  Peerless  Lever  Cutter;  No.  4 
Boston  Stitcher;  Boston  Stapler;  12x18 
Poco  Proof  Press  and  other  size  cylinders, 
Gordons,  and  miscellaneous  equipment 
Printers  Machinery  Corporation,  414  Soutii 
Clinton  Street,  Chicago. _ 

LINOTYPE— INTERTYPE  elec,  pote- 
Monomelts — used  molds.  Complete  stod 
of  fiber  motor  pinions.  Wm.  Reid  Sl  Co.,  687 
S.  La  Salle  St.,  Chicago. _ _ 


GUARANTEED  EQUIPMENT 

8x12"  O.S.  C.  &  P.  Press . SIMM 

10x15"  O.S.  C.  4  P.  Press . W.M 

14x20"  O.S.  C.  4  P.  Press .  300.01 

Above  complete  with  new  cast  rollersi  Iskl 

Fountain,  Counter.  Chases,  and  necesiaiy 
tools. 


].  D.  HENNIGAN  CO. 

551-53  Fulton  St.  Chicago.  Ill 
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SpecidI  Offer  No.20 

.  ¥» _ I 


1  Pound  Each  of 


JOB  BLACK  5  Pounds 

bond  black 

halftone  BLACK  CQ  QO 
UTILITY  BLACK  ^ 

magazine  black  Postpaid 

It's  Good  Ink  Too. 

(90c  additional  beyond  fifth  zone.) 

Remit  with  order.  Add  9c  to  checks  for 
exchange. 

VAVRA-FREY  INK  CO.  Inc. 

312  Union  Park  Ct.  Chicago,  HI. 


$0-oo 


Postpaid 


EQUIPMENT  FOR  SALE 

CURRENT  OFFERINGS:  No.  1  and  4-0 
Miehle  Cylinder  Presses;  No.  11  Babcock; 
14^x22  New  Series  C.&P.  Jobber;  18"  to 
34"  Paper  Cutters;  Stokes  &  Smith  High 
Speed  Rotary;  Boston  Wire  Stitcher; 
Model  B  Cleveland  &  No.  89  Liberty  Fold¬ 
er!;  26x38  Cutter  &  Greaser;  Monotype 
ciomposition  Caster;  Ludlow  Type  Caster; 
Model  8  Linotype,  high  serial;  Wesel  Ra¬ 
dial  Arm  fiat  Router;  20x26  Washington 
Proof  Press;  150  fonts  Wood  Type,  please 
specify  sizes  needed;  22x34  and  36x48  Har¬ 
ris  Offsets;  30x36  Offset  Proving  Press; 
36x36  Hall  Grainer;  Transfer  Presses  from 
20x30  to  51x74;  30  strips  Holdfast  Hang¬ 
ers,  good  as  new.  Send  for  current  Broad¬ 
caster,  giving  complete  list.  Thomas  W. 
Hall  Co.,  120  West  42nd  St.,  New  York. 

FOR  SALE:  Model  B  Kelly;  12x18  Kluge; 
12x18  C4eP  open;  10x15  C&P  open;  10x15 
Miller  Unit;  Model  8  Linotype;  Material 
Maker  and  mats;  Monotype  Composition 
Caster;  Model  B.  Cleveland  Folder.  Stude- 
baker  Composition  Co.,  117  N.  Emporia, 
Wichita.  Kansas. _ 

CYLINDER  PRESSES,  Gordons,  Power  Cut¬ 
ters,  Punches,  Perforators,  Stitchers,  Fold¬ 
ers,  Hickok  Standing  Press,  Bookbinders 
Shears,  Linotypes,  Saws,  lot  of  other  equip¬ 
ment.  Midwest  Printers  Machinery  Works, 
610  Federal  St.,  Chicago. 

LATEST  Miehle  Pony  Unit  with  extension 
delivery,  Dexter  Suction  Swingback  feeder 
and  motor  equipment.  Used  very  little  and 
perfect  condition.  Unusual  bargain.  Dod- 
son  Printers  Supply  Co.,  Atlanta,  Ga. 


EQUIPMENT  FOR  SALE 


ABC  MACHY.  WKS.,  566  Randolph, 
Chicago.  KLUGE  12x18  NS  UNIT,  re¬ 
built  Kelly  B  Spl.  Miller  feeders, 
C&P  Presses;  50"  Oswego  Auto.  Clamp 
cutter,  Rosback  punch,  Latham  stitcher. 


MULTI-COLOR  PRESS  Model  M.24  Serial 
No.  13474-28215,  Autofede  Serial  No.  1777 
guaranteed  with  A.C.  motors.  Price  $350 
f.o.b.  Milwaukee.  Franklin  Printer’s  Sup- 
plies,  14  4  E.  Highland  Ave.,  Milwaukee,  Wis. 

MULTI-LITH  Offset  Press,  Baum  Folder, 
32x44  Brown  Folder,  8x12  Peerless  Auto¬ 
matic,  10x15  New  Series  Miller,  Multi- 
Color  Press.  Cash  or  terms.  E.  G.  Ryan, 
727  So.  Dearborn  St.,  Chicago. 


REBUILT  HARRIS  Automatic  Presses.  All 
models  and  sizes,  single  and  two  colors 
available.  Presses  converted  for  special¬ 
ties.  Several  sizes  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc.,  21  East  4th  St.,  N.  Y. 

LUDLOW  MATS — like  new — 14-18-24-36- 
48  pt.  Cameo;  24-30-36  pt.  Goudy  Lite;  24- 
30-36  pt.  Goudy  Lite  Italics.  N.  E.  Young¬ 
blood  Co.,  1918  Curtis  St.,  Denver,  Colo. 
Might  trade. _ 

TWO  THOMPSON  TYPECASTERS  Bargain, 
latest  models.  Monotype  and  Thompson 
Molds,  Matrices,  etc.  S.  Rakow,  154  Grand 
St.,  New  York  City. _ 

TYPE-O-WRITERS.  Five  demonstrating 
machines,  practically  new.  Will  sacrifice  for 
quick  sale.  Write  for  particulars.  C.  L. 
Moorman,  2900  Vermont  St.,  Blue  Island, 
IlL _ 

CASTING  BOXES,  SAWS,  SAW  TRIM¬ 
MERS,  routers  rebuilt.  Guaranteed.  All 
Makes.  WE  SAVE  YOU  MONEY.  Johnson 
Roller  Rack  Co.,  Dept.  E,  Kalamazoo,  Mich. 

OFFSET  PHOTOGRAPHIC,  photo  engrav¬ 
ing,  electrotyping,  stereotyping  equipment. 
Complete  plant  or  any  part.  Miles  Machin- 
ery  Co.,  482  W.  Broadway,  New  York  City. 

BARGAIN — Practically  new  74"  Cross  Con¬ 
tinuous  Feeder,  also  56"  Dexter  Suction 
Pile  Feeder,  and  44"  Hickok  Ruling  Ma- 
chine  Feeder.  Dodson  P.  S.  Co.,  Atlante,  Ga. 

FOR  SALE — Mat  Rolling  Press  and  Miller 
Bench  Saw  Trimmer.  Guaranteed — in  ex¬ 
cellent  shape.  Terms  if  desired.  J.  Wil¬ 
liams,  2872  Romana  Place,  Cincinnati,  O. 


jllinr"' 

j:  jjj  jj^ 


POSITIVE  SELF-LOCKING  QUOIN 

This  Quoin  it  made  of  hard  bronze,  strong  as  steel  and  stronger 
than  malleable  iron,  made  in  two  sizes.  No.  1  and  No.  2. 
Standard  key  fits  both  sizes.  Thousands  of  them  in  use.  Send 
for  dozen  today.  Costs  no  more  than  any  other  good  quoin. 

W.  S.  WARNOCK  CO.,  1S24  Jonquil  Terrace.  CHICAGO 
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_ EQUIPMENT  FOR  SALE _ 

FOR  SALE — Model  K,  2  magazine  linotype. 
Mechanical  condition  O.K.  Complete  in  all 
respects.  $390.  Type  &  Press,  632  Sher- 
man,  Chicago. _ 

WE  BUY  AND  SELL  Monotype  keyboards 
and  casters.  Thompson  type  casters,  molds 
and  mats.  Monotype  Machine  Service  Co., 
318  W.  Randolph  Street,  Chicago. _ 

DEXTER  Wire  Stitching  Folder  with  32- 
page  cover  attachment  and  feeders  (38x 
52").  Big  bargain.  Dodson  Printers 
Supply  Co.,  Atlanta,  Ga. _ 

POWER  PAPER  CUTTERS,  Gordon  and 
Colts  Presses,  Colts  Cutter  &  Creaser  26x38 
— 20x30.  Cyl.  presses,  all  sizes.  American 
Ptrs.  Mach.  Co.,  12  S.  Clinton  St.,  Chicago. 

TYPE — Printing  Equipment,  used  and  new 
Machinery.  Lrrge  stock,  quick  service,  con¬ 
venient,  low  prices.  Free  catalog.  Missouri- 
Central  Type  Fdry.,  Wichita,  Kan. _ 

LINOTYPE  MATS,  100  fonts,  proofs  on  re¬ 
quest.  Auxiliary  magazines  for  model  14 
Linotype.  Linotype  and  Intertype  machines. 
Payne  &  Walsh,  213  Center  St.,  N.  Y.  C. 

1  COMPLETE  monotype  Plant;  2  casters, 

2  keyboards,  30  mat  cases,  15  molds.  A.  W. 
Robertson,  461  Eighth  Ave.,  New  York  City. 

COTTRELL  Sheet  Feed  Rotary  69"  with 
cross  feeder.  Excellent  condition.  Low 
price.  Dodson  P.  S.  Co.,  Atlanta,  Ga. _ 

MAGAZINES,  molds,  fonts,  spacebands,  lin¬ 
ers,  etc.,  new  and  used,  bought,  sold,  traded. 
Montgomery  &  Bacon,  Towanda,  Pa. _ 

KLUGES  REBUILT,  Guaranteed,  all  sizes. 
Late  B  Spec.  KELLY  at  bargain.  L.  R. 
TOMPKINS,  608  S.  Dearborn  St.,  Chicago. 

MIEHLE  56"  with  Extension  Delivery  and 
Dexter  Suction  Feeder.  Thoroughly  rebuilt. 
Bargain.  Dodson  P.  S.  Co.,  Atlanta,  Ga. 


FOR  SALE 

Every  Machine  Attractively  Priced. 
Further  details  on  request. 
Chandler  &  Price  Presses — all  sizes 
84"  Chandler  &  Price  Power  Cutter 
34''_38" — 44"  8e.vbold  Cutters 
Model  B  Cleveland,  Pile  Feeder 
liudlow  Typograph — Cabinets, 
Matrices 

Rosback  Rotary  Perforator 
14x22  Style  6C  John  Thomson 
Unotypes — Models  6 — 8- — 14 
Intertypes — Model  C 

Many  other  items. 
NORTHERN  MACHINE  WORKS 
Marshall  and  Jefferson  Streets 
Philadelphia,  Pa. 


Decct 


EQUIPMENT  FOR  SALE 


CLEVELAND  HOLDER  Model  B  iFpiir 
Perforator  and  Punch,  Boston  Stitcher  Rw 
Bargain.  F.  Poneman,  33  N.  Erie.  TnloHn  ? 

NEW  AND  rebuilt  Printing 
Printers  Supply  Co.,  Inc.,  100  West 
St.,  New  York  City. _ 

6x9  SIDE  LEVER  PRESSES— 

$4  2.50.  Send  for  circular.  Brooklyn  Prirt 
ers  Exchange,  35  York  St.,  Brooklyn.  N  T 

MODEL  Csm  Intertype  for  sale  f.o.b. 
cago;  cash,  or  terms  to  responsible  buvtr 
Address  Box  No.  413,  G.A.M.  ^  ’ 

DUPLEX  Flat  Bed  Web  Perfecting  Pre^ 
4-6-8  page.  Special  bargain.  Dodson 
Printers  Supply  Co.,  Atlanta,  Ga. 

8  MDL.  D  72  Channel  mags.  $66  each. 
Excellent  condition.  Cash.  Address  Boi 
No.  414,  G.A.M. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes,  rebuilt, 
guaranteed,  low  prices.  J.  L.  Paul,  608  8. 
Dearborn  St.,  Chicago. _ 


GOLD  AND  METALLIC  INKS 

GOLD  SEAL  Metallic  Ink  will  produce  per¬ 
fect  results  without  difficulty  —  Special 
problems  worked  out  at  your  request.  Dis¬ 
tributors  in  open  territory  wanted.  E.  W. 
Meyer  Co.,  407  E.  Michigan  St.,  Milwaukee. 

MAROHN  METALLIC  INKS  will  not  rub 
off — can  be  used  on  almost  any  grade  ol 
paper.  Write  for  samples.  Marohn  Ghen- 
ical  Co.,  1628  N.  Franklin  PL,  Milwaukee. 

GERMAN  INKS,  Gold,  Silver,  Job-Halftone- 
Black,  Liquid  Air  Drier,  Univ.-Ink-Surfacet, 
abs.  satisf’n.  A.  Steib,  345  E.  81stSt.,N.Y.C. 


_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland, 0. 

_ HELP  WANTED _ 

NEW  YORK  CONCERN  offers  splendid  op¬ 
portunity  to  men  experienced  in  hotplate 
embossing  and  panelling,  die-cutting,  plate¬ 
less  printing,  etc.,  for  work  on  jfreeting 
cards.  Box  No.  412,  Graphic  Arts  Monthly. 


New  F  L  E  X  O  New 

IMPERIAL  PERMANENT  COMPOUNDS 

Gloss  &  Dull 

Will  not  deteriorate  with  age 
$3  per  lb.  $1.60  per  %  lb. 

FLEXO  MANUFACTURING  CO.,  INC 
35  Howard  St.  Dept.  6.  New  Yer*.  M.  Y. 
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rebuilt  folding  machines 
17  X  22  $295.00 

motor  included  ...  no  extras  .  .  .  EASY  TERMS 

3  Sections  Folding  Rollers— 4,  6,  8, 12, 16  Pages 

RUSSELL  ERNEST  BAUM 

61S  CheHtnot  8t..  riiilHd«*lphia  Branrhmt  Principal  eillfls 


_ LUBRICANTS  _ 

motor  mica  cools  hot  bearings.  Now 
used  by  leading  newspapers  and  printers. 
Will  ship  on  approval.  Scientific  Lubricants 
Co.,  3462  No.  Clark  St.,  Chicago,  Ill. _ 

MATRIX  ENGRAVERS 
matrices,  specially  engraved,  for  use  on 
all  makes  of  typesetting  and  typeinaking 
machines,  including  type  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Knirraving  Co.,  1133  Newport  .\ve.,  Chicago. 

MIEHLE  SERVICE 

MIEHLE  VERTICAL  SERVICE,  repairing, 
rebuilding,  maintenance;  9  years  servicing 
verticals.  Bert  Jurgs  &  Jack  Beall,  423 
Plymouth  Ct.,  Chgo.  Har.  1980 — Web.  7500. 

MISCELLANEOUS 

BUY  DIRECT  FROM  THE  MANUFAC¬ 
TURER!  50%  Commission  to  the  Trade. 
10%  for  cash  purchases  in  1,000  lots. 
Christinas  Cards,  Hebrew  New  Year  Cards, 
Wedding  Invitations,  Panelled  Cards,  En¬ 
velopes,  Business  Cards,  Commencement 
Announcements,  Birth  .Announcements,  Con¬ 
firmation  Announcements,  Journal  Covers, 
Tassels,  etc.  BRENNER  PAPER  MFC., 
Inc.,  2(5  West  17th  St.,  New  York,  N.  Y. 
KEEP  YOUR  PLANT  BUSY!  We  furnish  40 
Profit  Making,  Tried  and  Tested  Printing 
Plans  prepared  for  $1.  Satisfaction  Guaran¬ 
teed.  Also  50  Mail  Order  Plans  for  $1. 
Associated  Management,  2004-R  Girard 
Trust  Bldg.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 


_ MISCELLANEOUS _ 

NEW  ENGLAND -CONNECTICUT  TYPE 

FOUNDERS,  Meriden,  Conn.  Job  and  pony 
job  font  specialists.  Stock  electrotypers. 
Write  for  catalog. 

REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce  better  work 
with  Acme  Fabric  or  .\cme  Cork  Packing 
Blankets.  Guaranteed  for  service;  will  not 
mat,  stretch  or  creep.  W.  M.  Shultz,  117 
N.  Wells  St.,  Chicago. _ _ 

ENGRAVED  copper  plates  made  into  keep¬ 
sakes,  trays,  etc.  Circular.  Brennan’s  Little 
Copper  Shop.  167  Avalon  Ave.,  Highland 
Park,  Mich. 


PRESSMEN,  if  you  are  looking  for  an  op¬ 
portunity,  communicate  with  us.  Address 
Box  No.  410,  The  Graphic  .Arts  Monthly. 

JOURNALISM  in  20  Lessons  only  $1,  pre¬ 
paid.  Assoidated  Management,  2004-R  Gi- 
rard  Trust  Bldg.,  Phihulelphia,  Pa. _ 


CUTTING  DIES  for  Printing-l^ress  work. 
Nothing  too  intricate.  Bates  Uie-Cutting 
Co..  St.  Paul,  Minn. _ 


PRINTER’S  ART  SERVICE 


DESIGNS  AND  CUTS  made  to  order.  Write 
for  assortment  of  free  samples.  Baida  Art 
Service,  Dept.  8,  Oshkosh,  Wis. 


PRINTERS  MACHINERY 
REBUILT 


REPUBLIC  READCO 

OIL  RESISTING  RUBBER 
PRINTS  &  WEARS  BETTER 


L 


REPUBLIC 


ENGRAVING  & 
DESIGNING  CO. 

Chicago — Brooklyn — San  Franelveo 
St.  Louis— Minneapolis — Kansas  City 


Chandler  &  Price  Presses 
Miller  &  Kluge  Feeders,  Ver¬ 
ticals 

Kellys  B,  1  and  2,  Cylinders 
all  sizes 

Linotypes  and  Intertypes 
GOOD  MACHINERY  BOUGHT 
FOR  CASH 

H.  L.  COLLIN 

54  Beekman  St.,  New  York  City 
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I^ccmbet 


I  PRECISION  PRINTERS  EQUIP¬ 
MENT  CO.  of  Wisconsin  Is  I 
now  offering  2  tools  that  will  ■ 
compare  favorably  with  much 
higher  priced  ones. 

LEAD  &  RULE  compounded  leverage,  au¬ 
tomatic  locking  gauge,  finger  touch  ad¬ 
justment  by  picas  and  %  picas,  capacity 
72  picas  will  cut  up  to  12  point  slugs  and 
brass  rule.  Hardened  Simonds  ground 
steel  blades,  brass  etched  rule,  black 
background  graduated  numerals  from  1 
to  72  by  picas  and  picas.  Price  $12.50. 
HAND  MITERER  machined  to  Preci¬ 
sion  Standard,  automatic  locking  gauge, 
finger  touch  adjustment  to  picis  and  % 
picas,  capacity  75  picas,  easily  adjust¬ 
able  to  any  desirable  angle,  brass  etched 
rule,  black  background,  graduated  nu¬ 
merals  from  1  to  75  by  picas  and  % 
picas.  Simonds  ground  steel  knife  ad¬ 
justable  for  wear.  Price  $17.50. 

Micrometer  attachment  obtainable  for 
this  mlterer. 

GRIP  TIGHT  QUOINS  guaranteed  posi¬ 
tive  lockup.  Price  $2.50  per  dozen. 

Good  proposition  to  dealers. 

Precision  Printers  Equipment  Co. 

102  E.  WALNUT  ST.  MILWAUKEE.  WIS. 
TELEPHONE  LOG.  0164 


_ PRINTERS*  SUPPLIES _ 

HAND  PRESS,  type  and  complete  printers’ 
supplies.  Advise  equipment  you  need  and 
we  quote  prices;  or  send  stamp  for  catalog. 
P.  Peiffer,  26-A;  6  Columbia  St.,  Newark, 
N.  J. _ 

_ RENTAL  SERVICE _ 

MONOTYPE  MATS,  latest  faces  available. 
Molds  repaired,  machine  maintenance,  parts 
and  repairs.  Monotype  Machine  Service  Co., 
318  W.  Randolph  St.,  Phone  ANDover 
'>728,  Chicago. _ 

RULES  (METAL)  HAND  FINISHED 

IF  YOU  WANT  QUALITY  RULES,  leads, 
and  slugs  from  1  to  36  point,  write  to  the 
Economy  Printers  Products  Co.,  125  W. 
Harrison  St.,  Chicago.  They  are  Elrod  Cast. 

_ SALESBOOKS _ 

TAKE  ORDERS  for  Salesbooks, Cafe  Checks, 
etc.  Extensive  superior  line;  quick  serv¬ 
ice.  Easy  plan;  fine  samples.  Liberal  dis¬ 
counts  to  responsible  printers.  Adams  Bros. 
Factory,  Topeka,  Kans. _ 

_ SCHOOLS _ 

LEARN  LINOTYPE  — Home  study  or  at 
school.  World’s  best  system.  Free  catalogue. 
Fiasy  terms.  Milo  Bennett  School,  Maumee  0. 


_ SITUATION  WANTED 

On  Pacific  Coast  by  editorial  man  whoU 
extensive  experience  making  up  and 
reading.  Box  No.  417,  G.  A.  M. 

SPECIALTIES  ' 

PANELED  ANNOUNCEMENT  CARDS 
and  vellum  envelopes,  all  sizes;  PerforitS 
Stationery  for  Printing  Purposes;  MourC 
Cards  and  Stationery.  Guaranteed  1o\»m 
prices.  Best  quality  of  stock.  Write  us  fot 
samples. 

MANHATTAN  TRADING  CO 
107  West  24th  St.  NEW  YORK  CITY,  N.Y. 

STEEL  RULE  DIES— DIE  CUTTInF^ 
WM.  A.  FREEDMAN  CORP.  SteeTRui; 
Dies  that  satisfy.  655  6th  Ave.,  at  21it 
St.,  New  York.  Chelsea  3-0233. 

STRIP  MATERIAL 

LEADS  AND  SLUGS  twelve  cents  pet 
pound  in  lots  totaling  one  hundred  or  moit 
pounds  delivered  freight  prepaid  to  any  t^ 
freight  station  in  the  United  States.  Elrod 
cast  from  Linotype  metal.  Terms  net  cash 
with  order.  Write  for  chart  showing  over 
one  hundred  hand  finished  rule  faces  fron 
two  thru  thirty-six  point.  Dealers  wanted. 
Stripfounders,  512  Sherman  St.,  Chicago. 

SUB-CHASES 


STOP  UNLOCKING  FORMS— ELIMINATE 
SPOILAGE!  The  Nonpareil  SUB-CHASE  it 
a  seif-locking  auxiliary  chase  oniy  4  poinb 
thick  and  made  to  standard  pica  meaiuri 
for  five-wheei  and  six-wheei  numbering  ma¬ 
chines.  $1.25  each — $12  per  doz.  Stats 
model  of  your  mchs.  Nonpareil  Sub-Chats 
Co.,  268  First  St.,  San  Francisco,  Calif. 


NEW  FDRY.  TYPE  complete  fonts  26A-50a 
6  pt.,  $1.25;  8  pt.,  $1.65;  10  pt.,  $2.60; 
12  pt.,  $3.30;  14  pt.  to  36  pt.,  special 
prices.  4  fts.  Copp.  Plate  Gothic,  6  pt.  i-2- 
3-4,  $2.  4  fts.  Copp.  PI.  Gothic,  12  pL, 

1-2-3-4,  $2.50.  New  Catalog  Type  Facet 
sent  free.  Dept.  9,  RULEX  TYPE  COBP., 
549  S.  Wells  St.,  Chicago. _ _ 

HARD  METAL  TYPE— Fonts— Sorte- 
Quads — Spaces — Rule.  Many  faces.  Dis¬ 
count  prices,  postage  prepaid.  Samples  and 
catalogue  on  request.  JACKSON  TYPE 
FOUNDRY,  1844  Stout  St.,  Denver,  Colo. 


UNIVERSAL  TYPE  FOUNDERS 

M’F'G'S  OF  GENUINE  FOUNDRY  TYPE 
Modem  Facet,  Single  Fonts  or  Complete 
Series 

LIN-O-QUADS  for  RULE  FORMS 

Write  for  Complete  Catalogue  and  Prieei 
1923  Osgood  St.  CHICAGO.  ILL. 


/ 
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Srade  Rebuilt  Machinery 

Guaranteed  to  perform  equal  to  new. 

Latest  models  in  all  Standard  Makes. 

Complete  Line  Equipment  for  Printers  and  Boxmakers 


CYLINDER  PRESSES; 

Tw*  cfitr  Mlehli*  56'62-65-70. 
glmlt  Color  MIohles.  oM  sizos. 
Boboock  Md  Promlopt. 

No.  4  MIohle  Automatio  Unit. 
NOTE:  Feoden  and  extension 
^liveries  for  above  machines  If 
ioilrsd. 


AUTOMATICS  and  PUTENS: 

MIehle  Verticals. 

Style  B  and  No.  2  Kellys. 
Miller  Simplex  and  Major. 

10x15  and  12x18  Klufo  and 
Miller  Units. 

14x22  Laureate  and  Colts  Arm* 
ory.  Open  jobbers,  all  sizes. 


POWER  PAPER  CUHERS 

30*  Diamond,  hand  oiamp. 

32*  Oswofo,  hand  elamp. 

36"  Sheridan,  new  model,  auto¬ 
matic  clamp. 

38*  Dexter,  automatle. 

44"  Seybold,  automatic. 


SPECIAL 

1_d/0  70",  2  Color  MIehle 
1_S/0  82",  2  Color  MIehle 


ATTENTION— Folding  Carton  Manufacturers 
1 — No.  70  MIehle  Cutter  and  Creaser 


HOOD-FALCO  CORPORATION 

Chie0go  office,  608  S.  Dearborn  St.,  Tel.  Harrison  3643 
New  York  office,  225  Vartek  Street,  Tel.  Walker  1534 
Borton  office,  420  Atlantic  Avenue,  Tel.  Hancodc  3113 


GENUINE  FOUNDRY  TYPE 

{Guaranteed  NOT  Monotype  Cast) 

A  COMPLETE  SERIES  OF 

SANS  SERIF  EXTRA  BOLD 

From  14  PL  to  36  Pt.  inclusive 

CAST  STANDARD  C  ^  E  A 
FOUNDRY  LINE 


CAST  STANDARD  C  ^  E  A 

FOUNDRY  LINE  ^  M  9  U 

TOTAL  WEIGHT  ■ 

50  LBS.  ■  WW 

3  Lb.  Font  of  Quads  FREE  with  Each  Series 
Send  for  Chart  of  Our  Other  Faces  and  Prices 

HAASE  TYPE  FOUNDRY 

2815  No.  Racine  Ave.  CHICAGO.  ILL. 

CAST  with  hard  metal  from  Intertype,  Lino- 
tj^e,  Ludlow  and  Monotjrpe  Matrices.  Price 
List  and  Specimen  both  on  request.  Display 
Type  Co.,  209  W.  38th  St.,  N.  Y.  C. 

TYPE  FOR  SALE — 35  cents  per  pound — 
cast  from  hard  metal — 14  to  72  pt.  All 
late  faces.  Type  and  Material  Sales  Agency, 

538  S.  Wells  St.,  Chicago,  Illinois. _ 

COPPERPLATE  GOTHIC  and  Elrod  Rule 
Faces.  Special  prepaid  prices.  Send  for 
chart.  Ray  CO  Type  Foundry,  447  N.  Frank- 
lin  St..  Chicago,  Illinois. _ 

TYPE  CASTING  MACHINES 

TYPE  CASTING  MACHINES  and  Molds. 
Alexander  &  Cox  Company,  2368  Ogden 
Avenue,  Chicago,  Illinois. 


TYPE  MOLDS 


MOLDS  for  typemaking  machines,  all  kinds, 
made  or  repaired.  Phil  Nuemberger  Type 
Founders  Engineer,  655  S.  Wells  St.,  Chgo. 

_ WANTED _ 

WE  BUY  FOR  CASH — Pictures,  Novelties, 
Post  Cards,  Blotters,  Discontinued  Lines. 
Paper,  Envelopes,  Books,  Sheet  Music,  Pre¬ 
miums,  Holiday  Goods,  over-runs,  or  other 
merchandise  which  may  be  difficult  to  dis¬ 
pose.  Submit  samples  and  quantities  with 
lowest  cash  price  acceptable.  Quick  action. 
Fantus,  525  S.  Dearborn  St.,  Chicago. _ 

HIGHEST  cash  prices  paid  for  Linotype  and 
Intertype  Machines,  magazines  and  matrices, 
printers  machinery  of  every  description. 
Pa5T)e  &  Walsh,  213  Centre  St.,  New  York 
City. _ 

LINOTYPE  AND  INTERTYPE  magazines— 
used  Margach  Feeders — Monomelts — Lino¬ 
type  motor  drives — molds,  etc.  Wm.  Reid 
&  Co.,  537  S.  La  Salle  St.,  Chicago. 

WANTED — No,  4  Miehle,  preferably  with 
spiral  gear.  Give  serial,  equipment  and  best 
cash  price.  Box  No.  419,  Graphic  Arts 
Monthly. _ 

IINKS— LEADS— SLUGS— RULES  ■ 

H.  W.  MYERS  &  CO.  I 

5812  W.  Polk  SI.  CHICAGO.  ILL.  I 
SEND  FOR  PRICE  LIST  ■ 
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WANTED 


MIEHLE  VERTICAL — Give  serial  number, 
condition,  and  lowest  price  for  cash.  Ad¬ 
dress  Box  398,  G.  A.  M. 


INTERTYPE — Single  or  Multiple  Magazine 
Machine.  Cash  for  one  in  good  condition. 
State  age.  Address  Box  399,  G.  A.  M. 


WANTED:  Used  Chandler  &  Price  10x15 
press  in  good  condition.  The  Hi-Flier  Manu¬ 
facturing  Company,  Decatur,  Illinois. 


WANTED — 25  or  30  inch  Bronzing  Ma¬ 
chine.  State  Price  and  Condition.  Ad¬ 
dress  Box  No.  411,  Graphic  Arts  Monthly. 


WANTED — Odd  lots  binding  material 
11x17  or  larger.  Lining  fabrics,  etc.  Du- 
Maurier  Co.,  Elmira,  N,  Y. 


I  AM  INTERESTED  in  purchasing  a  small 
Photo  Engraving  plant  for  cash.  Address 
Box  No.  415,  The  Graphic  Arts  Monthly. 


WANTED — Small  shop  for  cash  with  either 
Kelly  or  Vertical.  Box  No,  418,  Graphic 
Arts  Monthly. 


WANT  TO  BUY  old  linotype  mold  discs, 
cracked  or  broken.  Address  Box  No.  416, 
Graphic  Arts  Monthly. 


WIRE  for  stitching  —  Uniform  gauge  — 
proper  temper — Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


WIRE  STITCHER  SERVICE 

REPAIRING,  Rebuilding  all  make  Stitchers. 
20  years’  experience  in  this  line.  Special 
applications  and  parts  for  all  model  Latham 
Stitchers.  We  buy  and  sell  rebuilt  stitchers. 
W.  R.  PABICH  MFG.  CO.,  2855  N.  Rock¬ 
well  St.,  Chicago,  Ill. 


WOOD  TYPE 


FREE  NEW  BOOKLET — SENSATIONAL! 

— Showing  new  items,  incl.  type,  rule,  tint 
blocks,  ornaments,  etc. — 16  pages — Ameri¬ 
can  Wood  Type  270  Lafayette  St.,  N.  Y.  C. 


BUY  DIRECT — Wood  type,  cutting  sticks, 
reglets,  borders,  etc.  Catalog  FREE.  Acme 
Wood  Type  Co.,  61  Beekman  St.,  N.  Y.  C. 


WHOLESALE  PRICES 

Buy  Printers  Supplies  at  Wholesale 
Prices 

Lists  are  Free. 

“FRANKS” 

3354  W.  Har^'sen  St.,  Chicago,  Ill. 


I 

i 


i 


M&L 

New  Quadhole  Base 

The  flexible  patent  base  that  is  needed  by  every  printer — 
large  or  small.  Type,  Linotype,  mounted  cuts,  imprints, 
etc.,  can  all  be  locked  up  in  same  form  with  patent  base 
plates.  Purchase  your  immediate  requirements  now  and 
add  to  your  supply  later.  Sold  in  any  quantity.  Made  in 
two  styles — "B"  for  use  with  Blatchford  Hooks — “S"  for 
use  with  Sterling  Toggle  Hooks. 

M&L 

Quality  Foundry  Type 

Be  in  a  position  to  furnish  your  customers  with  the  latest 
type  faces.  M  &  L  is  always  "first  with  the  latest"  and  the 
assured  accuracy  of  "Quality  Foundry  Type"  saves  much 
make-ready  time.  Send  for  your  free  copy  of  our  newest 
price  list  showing  type  faces  manufactured  in  our  foundry. 

M«L  TYPE  FOUNDRY 

Phone  Lakeview  8201  4001  Ravenswood  Ave. 

CHICAGO,  ILLINOIS 


;:V^< 


